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Dear participants,

INCOHIS 2025 SPRING Congress is an internationally recognized academic event. With this congress,
where face-to-face and remote participation is supported, you will have the opportunity to present your
scientific publications. Our congress, which is attended by respected names in the scientific community,

is a candidate congress to bring new horizons to science.

From 9 countries 145 participants applied to the congress. Participants presented their papers for two

days in the congress.

We are also grateful to the esteemed participants, our keynote speakers, our referees for their support
and contributions to the success of this congress. Thank you for attending our academic event and

supporting us.

The INCOHIS congress will be held every year by raising its target higher. It will reach out to wider

communities and increase the number of papers and participants.

Any kind of feedback about the congress is very important to us. You can reach our congress from our

web page, info@incohis.com e-mail address and official social media accounts.

18.06.2025
INCOHIS ORGANIZING COMMITTEE
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ABSTRACTS / POSTERS

The abstract fields of the papers that have met all the conditions of the INCOHIS 2025 SPRING congress
as abstract, poster and full text will be shown on the following pages. In addition, the full texts of the
papers that have been applied as full text are available on the following pages.
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THE IMPORTANCE OF THE AEGEAN REGION IN TURKEY'S EXPORTS: A
COMPARATIVE ANALYSIS FOR THE YEARS 2020-2024

FURKAN ZENGIN
Afyon Kocatepe University, Institute Of Social Sciences, International Trade And Finance
furkan_zengin04@hotmail.com

FIGEN RAZIYE CAN
Afyon Kocatepe University, Institute Of Social Sciences, International Trade And Finance
figenraziyecan@gmail.com

Abstract

Export, which plays a critical role in international trade by strengthening economic relations between
countries and supporting the expansion of the global market, refers to the process of selling and shipping
goods or services from one country to another. Countries generate revenue through exports and use this
income for production and employment. It supports economic growth by increasing the country's
production capacity, creating new job opportunities, and encouraging investments as well as
technological advancements. Additionally, exports contribute significantly by offering consumers a
wide range of products and services. Furthermore, they enhance cooperation between countries, laying
the groundwork for strong diplomatic relations. Serving as a bridge between Asia, Europe, and the
Middle East, Turkey plays a key role in global trade. The Aegean Region holds a significant position in
the Turkish economy. Contributing substantially to Turkey’s total exports, the Aegean Region actively
participates in foreign trade in areas such as agricultural products, industrial goods, and natural
resources. Cities such as Izmir, Manisa, Denizli, and Mugla stand out with their strong export
infrastructure and have secured a place in the global market in sectors such as food, automotive sub-
industry, textiles, and marble. The export performance of the region demonstrates the strength of its
trade balance. This study examines the importance of the Aegean Region in Turkey’s foreign trade. The
export figures of the Aegean Region between 2020 and 2024 were analyzed comparatively based on
data from the Turkish Statistical Institute (TUIK).

Keywords: Foreign Trade, Export, Aegean Region
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THE EFFECT OF COMMON MENTAL MODELS ON STRATEGIC DECISION
MAKING PROCESS IN MARKETING TEAMS

Lecturer PhD. Mustafa OF
Kocaeli University, Kocaeli Vocational School, Computer Programming
mustafaofl@hotmail.com

Abstract

The strategic decision-making process plays a critical role in organizations achieving competitive
advantage. Marketing teams play an important role in increasing the effectiveness of this process. This
study evaluates the literature examining the effects of common mental models on strategic decision-
making processes in marketing teams. Common mental models improve communication, collaboration,
and decision-making processes by enabling team members to develop a shared understanding. Kenneth
Craik's mental model theory and Johnson-Laird's reasoning studies form the theoretical basis of this
concept. In the literature, it has been shown that common mental models increase team efficiency, reduce
uncertainty, and ensure consistency of strategic decisions. The formation of common mental models in
marketing teams is affected by various factors such as experience, education, corporate culture, and
leadership. Information sharing and the existence of a common vision among team members ensure that
strategic decisions are made quickly and effectively. In addition, the literature shows that common
mental models are a decisive factor in brand management, understanding consumer behavior, and
determining competitive strategies. This study systematically reviews existing research in the literature
by addressing the role of shared mental models in strategic decision-making processes in marketing
teams within a conceptual framework. The findings reveal that shared mental models are a critical
element in the development of marketing strategies. In this context, more detailed analysis of team
dynamics is recommended for future research.

Keywords: Common Mental Models, Strategic Decision Making, Marketing Teams, Team Dynamics
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THE MILITARY SIGNIFICANCE OF SPACE: NEW SECURITY THREATS AND
STRATEGIC DYNAMICS

MAHMUT CAN OZDEMIR
Yalova University, International Relations
can.ozdemirl26@gmail.com

Abstract

Space has become an increasingly critical domain in international security policies. The growing
dependence on satellite technologies has driven states and private actors to seek strategic advantages in
space. Satellite communications, reconnaissance, and early warning systems have become integral to
military operations, making space infrastructure increasingly vulnerable to security threats. Emerging
threats include hypersonic weapon systems, anti-satellite (ASAT) technologies, and cyberattacks
targeting space-based assets. These developments heighten the risks of space militarization and potential
conflicts, emphasizing the need for international legal frameworks and cooperation mechanisms. The
military significance of space necessitates new approaches to deterrence policies and defense strategies.
In this context, the intensifying space competition among major powers poses a challenge to
international stability. Future space security policies will require multilateral cooperation and the
establishment of new norms to mitigate risks and ensure sustainable security governance.

Keywords: Space Security, Anti-satellite Technologies, Military Strategy, Arms Race, Hypersonic
Weapons
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SOCIOECONOMIC AND EDUCATIONAL CIRCUMSTANCES OF MUSLIM
MINORITIES: A REGIONAL STUDY OF MURUD JANJIRA

Assist.Prof.Dr. MUSKAN RAMIZ RAJJAB
Mumbai University, KUMM, Vasantrao Naik college of Arts and Commerce Murud Janjira, India
muskanrajjab62@gmail.com

Abstract

The socioeconomic and educational circumstances of Muslim minorities unique culture (Konkani) in
the Murud Janjira in the state of Maharashtra are investigated in this study. The objective of the research
is to study the demographic details of the respondents, to investigate the causes of socioeconomic
problems, to analyze the educational level, the awareness of the rights perspective and the consequences
of early migration. In Murud Janjira early migration has become a way of life. The Study is descriptive
in nature and used Simple Multistage sampling Method and purposive sampling method for both
Quantitative and Qualitative analysis respectively. Based on the data collected through in-depth
interviews and focused group discussions a number of themes emerged as key findings for Qualitative
analysis. Our study is in consistent with vulnerability hypothesis. This study explores how the self
selection of life partner in marriage decisions decreases marital conflict.

Keywords: Socioeconomic Problems, Early Migration, Demographic Details, Qualitative, Quantitative,
Vulnerability Hypothesis
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CONSUMERISM AND SUSTAINABILITY: A CRITICAL ANALYSIS OF THE
CONSUMERIST CULTURE FROM AN ETHICAL POINT OF VIEW

Assoc. Prof. Dr. NIZIGIYIMANA DESIRE LOUIS
University Of Burundi, Law, Political Science And International Relations, Political Science And
International Relations
d.lnizigiyimana@gmail.com

Abstract

Consumerism is usually claimed to be a non-moral phenomenon. In this perspective, consumer culture
and its underlying consuming mentality tends to be irrelevant to any ethical critique. Yet, it is obvious
that consumerism evolves in parallel with an increasing consumption of world’s resources. The result
of scientific research performed in the domain of environmental studies attests that consumerism is
leading individuals to over-consumption and unsustainable lifestyles. In fact, according to empirical
data from the Global Footprint Network, the average consumption of humanity has shortly exceeded the
average sustainable rate. When one evaluates the impact of consumerism in the light of the ecological
theory of sustainable lifestyles, there is an ethical dilemma which comes to the open. While, on the one
hand, the world counts a number of individuals whose lifestyles and consuming scales testify for an
active engagement in consumerism, there are, on the other hand many other people who are still
miserable, whose consuming capabilities fail to cover basic needs. Yet, any approach to resolving the
impact of consumerism requires facing the problem of the discrepancies in individuals’ consuming rates.
The proposed methodological approach thus resorts to normative ethics in effort to formulate possible
solutions. The analysis comes to the conclusion that, in order to resolve the issue at state, there is a need
of re-establishing sustainable consuming equilibrium; and this can be achieved by setting up national
and global political policies which would allow the balancing of existing discrepancies in individuals’
consuming scales, and encourages people to adjust their consuming mentality.

Keywords: Consumerism, Culture, Sustainability, Ethics, Consuming Mentality
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SHAPING COLLECTIVE FORMS EXPRESSING THE ASSENT OF A COMMON
GROUND OF SOCIAL AND POLITICAL ORDER: A CRITICAL REVIEW OF
RONALD BEINER

Assoc. Prof. Dr. NIZIGIYIMANA DESIRE LOUIS
University Of Burundi, Law, Political Science And International Relations, Political Science And
International Relations
d.lnizigiyimana@gmail.com

Abstract

In his Civil Religion: A Dialogue in History of Political Philosophy (2011), Ronald Beiner analyzes
three forms of socio-political order, namely, civil religion, theocracy and liberalism. His philosophical
investigation focuses on exploring and analysing philosophical thoughts and positions among different
socio-political thinkers. However, arguments and interpretations among various philosophers he
discusses diverge rather than converging in one horizon. In this regard, Beiner does not propose any
form of common ground for these three positions. His exploration which is initiated as a dialogue in the
history of socio-political thinkers tends to be a struggle for possible common understanding between
social and political order. This paper will depart from Biener’s analysis of the three forms of socio-
political order in an effort to formulate a normative proposal for seeking for a collective assent on
common ground between social and political order. Focusing on deliberative approach based on
extended toleration, I argue that religion is inevitably political, and hence a possible common assent
between social and political order requires both a renewed outlook on religion in the political arena, and
for religion(s) to develop a more integrative political theology which promotes collective responsible
self-rule and reasonable public advocacy. The discussion will then extend to the normative to defend
that the people and their strongly held beliefs are essential elements for tracing a possible common
ground between social and political order, and reflective equilibrium methodology is a procedural
approach which can guide extended public reasoning processes which can allow the common ground to
take shape in society.

Keywords: Civil Religion, Theocracy, Liberalism, Socio-political Order
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EVALUATION OF AUTOMATION INVESTMENT IN BLACK FIG PRODUCTION
IN BURSA REGION OF TURKEY

Mustafa Giimiis
Istanbul University, Faculty Of Transport And Logistics, Logistics Management
mtfgms01@hotmail.com

Assoc. Prof. Dr. Sinem Derindere Koseoglu
Istanbul University, Faculty Of Transport And Logistics, Logistics Management
sderin@jistanbul.edu.tr

Abstract

This study aims to examine the effectiveness of automation investments in the production and export
processes of Bursa Black Figs, one of Turkey's major agricultural export products. Currently, black figs
produced in the Bursa region are picked, sorted and exported abroad using traditional methods.
However, manual selection and packaging processes lead to problems such as quality differences due to
human error, time loss and operational inefficiencies. In this context, the integration of robotic machine
systems for automatic sorting and packaging of figs according to criteria such as color, size and weight
is proposed. This investment aims to increase accuracy, reduce costs and increase profit margins by
minimizing the human factor in the process. In this study, the financial and economic viability of this
automation investment will be analyzed within the framework of project evaluation methods. Using
investment evaluation decision criteria such as net present value, internal rate of return, adjusted internal
rate of return and discounted payback period, the financial returns of digitalization investments in the
agricultural sector will be evaluated. The findings aim to provide a scientific basis for investment
decisions in the sector by revealing the impact of automation in agricultural production on export-
oriented strategies.

Keywords: Black Fig Production, Automation, Robotic Machines, Productivity, Feasibility
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REVIEW OF DATA VISUALIZATION APPLICATIONS IN ACTIVITY REPORTS
OF ISTANBUL DISTRICT MUNICIPALITIES

Lecturer PhD. KEMAL SAHIN
Mimar Sinan Giizel Sanatlar University, Faculty Of Communication, Digital Game Design
Department
kemal.sahin@msgsu.edu.tr

Abstract

Our age has resolved critical actions in managerial processes such as storage and retention of data. This
has created a huge pile of data waiting to be processed, making the processing and visualization of data
valuable as a way of making sense of and expressing it. Visualization provides a powerful representation
to extract meaning and discover insights from data. This representation strengthens the narrative and
enriches the story. Institutions and organizations often use visualization in their reports and presentations
to take advantage of this effective power. But this is not as easy a reference as it may seem. It is difficult
to use and complex to implement. When not used correctly, it creates greater complexity and makes the
story to be told multi-layered. Therefore, visualization needs to be done in a way that is faithful to its
context and appropriate for its target audience, taking into account the data to ink ratio. Within the scope
of this study, data visualization techniques used in the most recent annual reports of 39 district
municipalities of Istanbul published as open access were identified and classified. The types and features
of the charts used were analyzed and the applications were examined. If universal principles are taken
into account, errors in preferred visualization formats and chart types have been identified. This study
is important in terms of examining and evaluating the visualization techniques in the annual reports of
public institutions.

Keywords: Data Visualization, Data-based Decision Making, Reporting, Visual Communication In
Public Services, Data Analytics In The Public Services
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TURKISH ADAPTATION STUDY OF THE FEAR OF SOCIAL AND PHYSICAL
THREAT SCALE
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Abstract

In this study, the validity and reliability analyses of the Fear of Social and Physical Threat Scale were
conducted during its adaptation into Turkish. The aim was to adapt the Fear of Social and Physical
Threat Scale into Turkish and to examine its psychometric properties in order to assess individuals’ fear
responses to social and physical threat stimuli. Data were collected and analyzed from two different
groups for construct validity through an online survey. First group have 217 participants and second
group have 322 participants. The construct validity of the scale was tested using exploratory factor
analysis, and the resulting two-factor structure (Social Threat Fear and Physical Threat Fear) was
confirmed. The Rejection Sensitivity Scale was used to assess concurrent validity. In the reliability
analysis based on Cronbach’s alpha coefficient, the internal consistency values were found to be .946
for the Social Threat Fear subscale and .847 for the Physical Threat Fear subscale. The findings of the
analysis indicated that the scale, consisting of 21 items and two sub-dimensions (Social and Physical
Threat Fear), is a valid and reliable measurement tool that can be effectively used in future studies within
the Turkish literature.

Keywords: Social Threat, Physical Threat, Validity, Reliability
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NAVIGATING DIGITAL REALITIES: INTERNET BEHAVIORS, LIFE GOALS,
AND PERSPECTIVES ON EDUCATIONAL DIGITALIZATION AMONG BOSNIAN-
HERZEGOVINIAN YOUTH
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Assistant Lejla Mustoo Baser
International University Of Sarajevo, Faculty Of Arts And Social Sciences, Department Of
Psychology
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Abstract

The increasing integration of digital technology into daily life significantly shapes adolescents' and
young adults' educational engagement, communication patterns, and personal aspirations. Despite these
global trends, systematic research remains sparse regarding how digital interactions influence
developmental trajectories among youth in Bosnia and Herzegovina (B&H). This study aims to provide
a comprehensive analysis of online behaviors and digital habits among B&H youth, exploring
connections between these behaviors and their life goals, and assessing youth perspectives on the current
and future states of educational digital platforms. A convenience sample comprising 261 participants,
including high school students and students from both private and state universities aged between 18
and 30 years, was recruited through in-person and online platforms. Data were collected using the
Generalized Problematic Internet Use Scale 2 (GPIUS 2), Descriptive statistics, ANOVA, and Pearson
correlations were employed for analysis. Findings indicated that youth spend significant daily time
online (M = 5.89 hours/day), predominantly engaging in social media and entertainment. Problematic
internet use was mainly associated with mood regulation and compulsive behaviors. Life goals
prioritized by respondents included altruism, achievement, and intimacy, with notably less emphasis on
power-related goals. Significant group differences emerged, particularly regarding achievement goals,
with university students scoring higher than high school students. Correlation analysis highlighted
relationships between internet behaviors and life goals, indicating that extensive internet use correlated
positively with problematic behaviors and specific life goal orientations. Moreover, the majority of
respondents (66.3%) perceived educational digitalization in B&H as inadequate, recommending
enhanced availability of online resources and development of practical, application-based learning tools.
These insights underscore the importance of strategically improving digital educational platforms to
align with contemporary educational paradigms and better meet students' diverse learning needs. This
study provides valuable implications for educational policy-makers and practitioners aiming to enhance
youth developmental outcomes through targeted digital interventions.

Keywords: Digital Interventions, Youth Perspectives, Educational Digitalization, Problematic Internet
Use, Life Goals
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EMOTIONAL ADJUSTMENT TO RELATIONSHIP DISSOLUTION IN RELATION
TO BORDERLINE TRAITS: THE ROLE OF COGNITIVE CONTROL AND
FLEXIBILITY

MERVE OZLEM ALTAY
Istanbul Aydimn University, Faculty Of Arts And Sciences, Clinical Psychology
mervealtay@stu.aydin.edu.tr

Abstract

The aim of this study is to examine the relationship between borderline personality traits and the
emotional adjustment process following the end of a romantic relationship, and to explore the role of
cognitive control and flexibility in this relationship. Accordingly, the study was conducted with 503
individuals (301 women, 202 men) aged between 18 and 45, residing in Istanbul, who had experienced
the end of at least one romantic relationship and were not currently involved in a romantic relationship.
The research employed a quantitative method, utilizing a relational survey design and convenience
sampling. Data were collected through the “sociodemographic information form,” the “borderline
personality features scale,” the “emotional adaptation to a broken relationship scale,” and the “cognitive
control and flexibility questionnaire.” Data analysis will be conducted using IBM SPSS 27 software. It
is suggested that there may be a negative relationship between borderline personality traits and
emotional adjustment following relationship termination. Similarly, borderline personality traits are
presumed to be negatively associated with levels of cognitive control and flexibility. In contrast,
cognitive control and flexibility are assumed to be positively related to emotional adjustment following
the end of a relationship. Additionally, it is considered that cognitive control and flexibility may play a
moderating role in the relationship between borderline personality traits and emotional adjustment to
relationship dissolution. In line with these assumptions, it can be suggested that mental abilities such as
cognitive control and flexibility may function as regulatory mechanisms in the emotional adjustment
process experienced by individuals with borderline personality traits after the end of a romantic
relationship. In this context, clinical interventions aimed at strengthening these cognitive functions may
contribute to helping individuals with borderline personality traits cope with breakups in a healthier and
more balanced manner. Moreover, studies examining the influence of cognitive processes on the
emotional adjustment of individuals with borderline personality traits after the end of a relationship are
limited in the literature. In this regard, the present study is considered important and necessary. In light
of all these considerations, it is thought that the current research holds the potential to fill an important
gap, both by guiding future studies and contributing to clinical practice.

Keywords: Borderline Personality Traits, Emotional Adjustment To Relationship Termination,
Cognitive Control And Flexibility
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A BIBLIOMETRIC ANALYSIS OF NATIONAL GRADUATE THESES ON
FORENSIC ACCOUNTING AS A NEW PERSPECTIVE IN AUDITING

Assist. Prof. Dr. AHMET KURT
Canakkale Onsekiz Mart University, Canakkale Social Sciences Vocational School, Accounting
ahmetkurt@comu.edu.tr

Abstract

In recent years, with the impact of globalization, business transactions have become significantly more
complex, making their effective auditing increasingly challenging. Especially in the early 21st century,
accounting scandals such as Parmalat and Enron, which deeply affected the economies of many
countries particularly the United States prompted judicial authorities to introduce new regulations and
preventive measures in the field of auditing. As a result of these scandals, which resonated globally, it
became essential for legal authorities to implement major reforms in the auditing sector, paving the way
for the emergence and growing prominence of the forensic accounting profession.Serving as a bridge
between the disciplines of law and accounting, forensic accounting has become an increasingly vital
tool worldwide. It offers services aimed at detecting and preventing various forms of fraud and
corruption that may arise in the business world. In response to this growing need, a substantial number
of academic studies focusing on forensic accounting and the forensic accounting profession have been
conducted in recent years. In this context, the present study utilizes the bibliometric analysis method to
examine the trends in postgraduate theses related to forensic accounting in Turkey between 2004—the
year in which the concept first appeared in academic literature in the country—and 2025. Using
bibliometric analysis, one of the qualitative research techniques, the study accessed a total of 81 theses
dealing with the subject of "forensic accounting. Of these theses, 16 are doctoral dissertations, while 65
are master's theses. In this study, data concerning the type of theses, publication years, affiliated
universities, gender of the authors, language of publication, academic titles of the advisors, and the
keywords used were analyzed and interpreted. Based on the collected data, it was determined that the
highest number of studies on forensic accounting were conducted in 2019; most of these theses were
supervised by professors; Marmara University had the highest number of theses written on the subject;
the majority of the authors were male; and the most frequently used keywords were “forensic
accounting,” “forensic accountant,” and “auditing.”

Keywords: Forensic Accounting, Forensic Accounting Profession, Bibliometric Analysis
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UNDERSTANDING SOCIAL MEDIA ENTHUSIASTS

CEYDANUR BIBER
Erzurum Technical University, Faculty Of Letters, Psychology
ceydabiber2526@gmail.com

Abstract

The main purpose of this study is to examine whether fear of missing out and catastrophizing together
mediate the relationship between leisure satisfaction and social media use. Based on this main purpose,
the sample of the study was determined by purposive sampling. Accordingly, the participant group of
the study will consist of university students. The G Power program was used to determine the sample
size of the study. The study aims to reach at least 425 university students. The research data will be
collected through the Personal Information Form, University Students' Out-of-School Social Media
Behavior Scale, Leisure Satisfaction Scale, Fear of Missing Out Scale, Catastrophe Shifting Scale. The
data collected from the scales will be analyzed with Rstudio and SPSS Process Macro Plugin. There are
very few studies in the literature examining the relationship between social media use and leisure
satisfaction. However, while there are consistent research findings between social media use and fear of
missing out and catastrophe shifting, the relationship between leisure satisfaction and fear of missing
out and catastrophe shifting has not yet been examined. In our project, we predict that increased social
media usage time may be associated with insatiable free time activities. In this study, young people's
frequent use of social media is associated with their lack of satisfaction with their free time activities.
Our theoretical assumptions regarding how young people's social media usage increases when they are
not satisfied with their free time activities will be analyzed with the serial multiple mediation model. It
is thought that this aspect of our research can contribute to new graduate research topics at the national
level and to this gap in the literature at the international level. In our research, we aim to define the
protective factors and risk factors associated with the conscious use of social media. Thus, it is aimed to
provide enlightening ideas for practitioners in future interventions to be carried out with university
students regarding conscious social media use. In our study, we expect university students' failure to
spend their free time productively to increase their fear of missing out, this increase to increase
catastrophizing, and ultimately to increase social media usage. This possible theoretical framework will
provide enlightening ideas for mental health professionals working with young people about what can
be done about social media addiction in the future.

Keywords: Social Media Use, Leisure Satisfaction, Fear Of Missing Out (fomo), Doomscrolling
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A EVALUATION OF LATE CAPITALISM: WORK, CONSUME, DO NOT SLEEP

PhD. SIBEL TASKIN
Trakya University, Independent Researcher, Tiirkiye
sibeltaskin@trakya.edu.tr

Abstract

Throughout the historical process of the capitalist system, individuals have been subjected to intense
work tempos. However, what distinguishes the current era of late capitalism is the shaping of everyday
life through technology and information. According to Crary (2013), a societal structure with the
potential for 24-hour labor has emerged, pushing even biological necessities such as sleep outside the
scope of the capitalist system. Today, the cycle of “work, consume, don’t sleep, and work again” has
become one of the core dynamics of late capitalism. Consumption has transformed from being merely
an economic activity into a phenomenon with psychological, social, and cultural dimensions (Bocock,
1993). In the postmodern consumer culture, consumption has become a domain through which
individuals express their social status, lifestyles, and self-presentations. New media technologies have
rendered the surveillance mechanisms of late capitalism even more effective. Social media platforms,
mobile devices, emails, and digital tracking systems encircle the living spaces of individuals, making
them observable at all times (Zuboff, 2019). In this regard, the modern world is evolving into a digital
version of the structure depicted in Chaplin’s Modern Times (1936), where the individual functions as
a cog in the machine. This study aims to examine the interrelations among consumption, labor, leisure,
and media within the context of late capitalism and postmodern processes. It particularly focuses on the
role of new media technologies in turning consumption into not merely an economic activity but also a
tool for identity, status, and self-representation. By utilizing Crary’s concept of the 24-hour working
society and Zuboff’s theory of surveillance capitalism, the study analyzes the structure of everyday life
in which the individual is constantly exposed to stimuli and surveillance. The study employs a qualitative
approach and is structured around a literature review and conceptual analysis. Findings indicate that in
the late capitalist order, consumption and labor are increasingly intertwined, and even leisure time is
shaped by the logic of productivity and display. It is observed that even biological necessities such as
sleep are functionalized under the pressure of efficiency imposed by the system. In conclusion, it can be
argued that the accelerated lifestyle of late capitalism, mediated by technology and media, restructures
individuals' self-construction and everyday life practices.

Keywords: Sleep, Consumer Society, Labor, Late Capitalism
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THE MODERATING ROLE OF VIRTUAL RELATIONSHIP SITES USE IN THE
RELATIONSHIP BETWEEN FELT SOCIAL AND EMOTIONAL LONELINESS
AND RELATIONSHIP STABILITY

NURSENA KOC
Istanbul Aydimn University, Faculty Of Arts And Sciences, Clinical Psychology
nursenak@stu.aydin.edu.tr

Abstract

This study will examine the moderating role of virtual relationship sites in the relationship between felt
social and emotional loneliness and relationship stability. Social and Emotional Loneliness Scale
(SELSA-S) The original of the scale was developed by DiTommaso, Brannen, and Best (2004), social
and emotional loneliness performance and Rusbult, Martz, and Agnew (1998) and adapted to Turkish
by Biiyiiksahin, Hasta, and Hovardaoglu, (2005) will be used. Demographic information formulas are
general personal information to be obtained from participants. It will be prepared by the researcher and
will include general information such as age, gender, education level, whether there are relationships,
(married-single-engaged-lover), how long the relationship has been ongoing, whether there is use of
virtual relationship sites, how long the use of virtual relationship sites has been, which virtual
relationships people have used, whether they have a family and whether they have not worn out, etc.
IBM SPSS 27 Package Program will be used for data analysis in the research. First, normality test will
be performed and it will be checked whether it is normally distributed or not. In cases where kurtosis
and skewness values are +2, it is accepted as normal distribution (George and Mallery, 2010). Parametric
or nonparametric analyses will be performed according to whether the variables are in this range or not.
Pearson operation or Spearman rank difference analysis will be performed for the analysis of differences
between variables in the research. Multiple regression analysis will be performed to describe the
regression relationship between the dependent variable and the independent variable. For the moderator
variable, extended variable analysis will be performed by loading the PROCESS plugin of SPSS so that
there is no ready-made analysis function for flexible variable analysis in SPSS. T Test and ANOVA
analyses will be performed in independent groups to determine whether the relationship differs
according to demographic variables. The p value of the research is .05 and the confidence interval is
95%. Some of the hypotheses are as follows; H1: Virtual relationship site opening plays a role in the
relationship between felt social and emotional loneliness and relationship stability. H2: There is a
negative significant relationship between felt social and emotional loneliness and relationship stability.
H3: Felt social and emotional loneliness varies according to sociodemographic distribution. H4:
Relationship stability varies significantly according to sociodemographic status. HS: The use of virtual
relationship sites varies according to sociodemographic data.

Keywords: Virtual Relationship Sites, Social And Emotional Loneliness, Relationship Stability,
Relationship Satisfaction, Commitment
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THE MEDIATING ROLE OF PSYCHOLOGICAL FLEXIBILITY IN THE
RELATIONSHIP BETWEEN PARENTAL ACCEPTANCE-REJECTION AND
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Abstract

This study aims to examine how young adults' perceived levels of parental acceptance or rejection are
associated with their feelings of trust in close relationships, and whether psychological flexibility plays
a mediating role in this relationship. The study included 458 young adults aged between 18 and 30. Data
were collected using the Personal Information Form, the Parental Acceptance-Rejection Questionnaire
(PARQ), the Trust in Close Relationships Scale, and the Psychological Flexibility Scale. The data were
analyzed using SPSS 27. Pearson correlation analysis, Independent Samples t-test, and One-Way
Analysis of Variance (ANOVA) were used in the statistical analysis. For comparisons between two
groups, the t-test was employed, and for three or more groups, ANOVA was used. Additionally, the
Kruskal-Wallis H test was applied as an alternative for a more comprehensive analysis. Findings
revealed a significant positive correlation between parental acceptance-rejection and both trust in
close/romantic relationships and psychological flexibility. A significant positive correlation was also
found between psychological flexibility and trust in close/romantic relationships. Gender differences
were observed across the variables. The main hypothesis of the study was supported, showing that
psychological flexibility mediates the relationship between parental acceptance-rejection and trust in
close/romantic relationships. These findings contribute to the understanding of how gender differences
and psychological flexibility influence the impact of parental acceptance-rejection on trust in close
relationships. The study demonstrates that perceived parental acceptance/rejection extends beyond early
experiences, influencing levels of trust in close relationships. It is also understood that the negative
effects of parental rejection can be transformed through the development of psychological flexibility.
Interventions aimed at enhancing psychological flexibility in young adults who have experienced
parental rejection may improve relational functioning.

Keywords: Parental Acceptance-rejection, Psychological Flexibility, Trust, Young Adults, Close
Relationships
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THE MODERATING ROLE OF SELF-COMPASSION IN THE RELATIONSHIP
BETWEEN EARLY MALADAPTIVE SCHEMAS AND ROMANTIC
RELATIONSHIP SATISFACTION

BIRCAN OZTURK
Istanbul Aydin University, Graduate Education Institute, Clinical Psychology
bircanozturk@stu.aydin.edu.tr

Abstract

This study aims to investigate the possible relationship between early maladaptive schemas, relationship
satisfaction and self-compassion among individuals aged 18-65 who are in a romantic relationship
(lover, engaged, married) and the moderating role of self-compassion in the relationship between early
maladaptive schemas and relationship satisfaction. 450 individuals aged 18-65 who are in an active
romantic relationship were reached in the study. The study will be conducted with the relational
screening model, which is a quantitative research method, and the participants were determined by the
convenience sampling method. The Young Schema Scale Short Form-3, Relationship Satisfaction Scale,
Self-Compassion Scale and Demographic Form were presented to the participants. Data analysis will
be carried out with IBM SPSS 27 software. Early maladaptive schemas, by definition, constitute not
only the individual's memories, cognition, emotions and sensations but also their expectations regarding
interpersonal relationships. For this reason, romantic relationships, which are a type of close
relationships, and relationship satisfaction are affected by the early schemas that individuals have. The
concept of self-compassion not only supports the psychological well-being of individuals but also
contributes positively to the overall relationship quality by increasing their satisfaction in romantic
relationships. Based on this, it is expected that the early maladaptive schemas experienced by the
individual will negatively affect their satisfaction in romantic relationships, and it is thought that the
level of self-compassion that the individual shows towards himself/herself will positively affect their
satisfaction in the relationship and create a moderating effect on the relationship between early
maladaptive schemas and relationship satisfaction. In addition, it is aimed to examine the extent to which
individuals' (lovers, engaged, married) early maladaptive schemas, self-compassion levels and
relationship satisfaction differ according to the demographic variables to be obtained. There is no study
in the literature examining the moderating role of self-compassion in the relationship between early
schemas and relationship satisfaction. In this sense, it is thought that the targeted study will contribute
to the literature. In addition to the studies conducted solely on the individual, it is thought that self-
compassion development interventions that can be used within the scope of schema therapy studies
conducted with couples will provide benefit and information to the literature both theoretically and
clinically.

Keywords: Early Maladaptive Schemas, Relationship Satisfaction, Self- Compassion
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THE INTERWEAVING OF MODERNITY AND HERITAGE IN THE
DEVELOPMENT OF SUSTAINABLE TOURISM: THE CASE OF LEZHE COUNTY
IN ALBANIA
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Abstract

This article explores the unique duality of Albania, with a particular focus on Lezhé County, where
luxury resorts coexist alongside the traditional heritage of fortified stone towers (kullas). Through a
journey that spans from the modern coastline of Shéngjin to the historic villages of Mirdita and Zadrima,
the study illustrates how Albania skillfully intertwines contemporary luxury with centuries-old values
of hospitality. The article presents concrete examples, cultural and historical evidence, and emphasizes
the importance of preserving this dual heritage for the sustainable development of Albanian tourism.
Albania represents one of the most compelling cases of coexistence between rapid modern tourism
development and the preservation of traditional cultural heritage. This research focuses on Lezhé
County, where luxury Adriatic coastal resorts are interwoven with the centuries-old towers of Zadrima
and Mirdita. The study investigates how this duality shapes the tourist experience and informs
perspectives on sustainable development through a combination of literature review, field observations,
and qualitative research methods. Findings suggest that harmonizing modernity with authenticity may
be key to differentiating Albania in the international tourism market.

Keywords: Sustainable Tourism, Authenticity, Luxury Resorts, Cultural Heritage, Lezh€, Tourism
Development
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ADHOCRACY CULTURE AND TASK PERFORMANCE: THE MEDIATING ROLE
OF THE USE OF GENERATIVE AI TOOLS AND THE MODERATING EFFECTS
OF PERCEIVED SUPERVISOR SUPPORT AND EMPLOYEE OPENNESS TO
EXPERIENCE
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Abstract

This study investigates the influence of adhocracy culture on employees' task performance and evaluates
the mediating role of generative artificial intelligence (Al) use in this relationship. Additionally, it
explores whether perceived supervisor support and the personality trait of openness to experience
moderate these associations. The research was conducted through an online survey with 358
professionals working in the information technology sector who actively use generative Al tools in the
workplace. Participants responded to scales measuring task performance, generative Al use, adhocracy
culture, perceived supervisor support, and openness to experience. The findings revealed that adhocracy
culture had significant and positive effects on both generative Al use and task performance. Generative
Al use strongly predicted task performance and partially mediated the relationship between adhocracy
culture and task performance. However, mediation analysis revealed that only the “accessibility and
proficiency” subdimension of generative Al use—referring to employees’ perceived ease of access to
tools, resources, and technical competence—was a significant predictor of task performance. In contrast,
the “effectiveness and engagement” subdimension—reflecting the perceived impact of Al tools on work
quality, time efficiency, and engagement—did not significantly predict task performance, and therefore
was not included in mediation testing. Furthermore, perceived supervisor support was found to weaken
the relationship between generative Al use and task performance, while openness to experience
diminished the strength of the relationship between adhocracy culture and generative Al use. These
findings highlight the importance of considering the combined effects of organizational culture,
individual differences, and managerial support on employee behavior. The results suggest that
successful technological adaptation is shaped not only by cultural norms but also by employees’
dispositions and their interaction with leadership, underscoring the need for multidimensional
approaches in organizational strategy and change initiatives.

Keywords: Adhocracy Culture, Task Performance, Generative Artificial Intelligence, Openness To
Experience, Perceived Supervisor Support, Information Technology Sector
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Abstract

The offense of attempting to influence fair trial in the Turkish Criminal Law No. 5237 is regulated in
the section of the Law on offenses against the courthouse. The material elements of a offense are
objective elements included in the legal definition of the offense. By determining these elements, it is
possible to reveal the difference from other offense definitions and to reveal certain types of injustices.
The offense of “attempting to influence fair trial” regulated in TCL Article 288 and the offense of
“attempting to influence a judicial officer, expert or witness” regulated in TCL Article 277 are
significantly similar. In literal interpretation, the offense of attempting to influence fair trial is to make
a verbal or written statement in order to influence a judicial officer, expert or witness against the law;
while it is possible to say that in TCL Article 277, influencing judicial subjects with any kind of action
constitutes this offense. In this respect, attempting to influence fair trial is a dependent action offense.
Likewise, TCL Article 277 provides protection against direct influence on those performing judicial
duties in order to prevent the truth from being revealed or to create injustice, Article 288 of the Turkish
Criminal Law provides protection against indirect influence only for the purpose of making an unlawful
decision or establishing a transaction or making false statements. It is important in terms of theory and
practice to determine the material elements of the “offense of attempting to influence fair trial” regulated
in Article 288 of the Law and to clearly distinguish it from the offense of “attempting to influence a
person performing judicial duty, expert or witness” regulated in Article 277.

Keywords: Fair Trial, Attempt, Offense, Punishment
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Abstract

Insurance plays a critical role in ensuring economic stability and managing risks effectively. In line with
advancing technologies and changing customer expectations, innovation has become one of the key
factors that increase competitiveness in the insurance industry. Innovative applications such as
digitalization, data analytics and artificial intelligence increase the accessibility and efficiency of
insurance services and improve the customer experience. In this context, the adoption of innovation in
the insurance sector is of strategic importance both in ensuring the sustainability of the sector and in
protecting individuals and institutions against uncertainties. The aim of this study is to examine the
research trends of scientific studies addressing the concept of innovation in the insurance sector. In this
context, a bibliometric analysis of articles published in English in the Web of Science database until
2024 was conducted using VOSviewer and R-based Bibliometrix software. The two main techniques
used in bibliometric analysis are performance analysis and science mapping. In this study, a total of 135
articles were analyzed and the findings are reported under two main headings: performance analysis and
knowledge structures analysis. In the performance analysis, the most frequently used words, the sources
with the most publications, the authors with the most publications, the countries with the most
publications, the most cited studies and authors were identified. The most frequently used word is
“Impact”, the most published source is “The Geneva Papers on Risk and Insurance - Issues and
Practice”, the most published author is “Darius Lakdawalla”, the most published country is China, the
most cited study is “Profiting from Business Model Innovation: Evidence from Pay-As-You-Drive Auto
Insurance” by Panos Desyllas and Mari Sako in 2013, and the most cited author is “Christian Dremel”.
In the knowledge structures analysis section, a co-citation network analysis was conducted to show how
the author's work has affected the relevant scientific community. As a result of the co-citation analysis,
three different clusters emerged. The first cluster is named “Incentives, Innovation and Market Quality”,
the second cluster is named “Governance Mechanisms and Innovation” and the third cluster is named
“Financial Constraints and Digital Transformation”.

Keywords: Innovation, Insurance Sector, Bibliometric Analysis
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THE IMPACT OF TECHNOLOGICAL DEVELOPMENTS ON EMPLOYMENT:
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Abstract

Today, the rapid advancement of technological developments leads to significant changes in the
employment structure. While the replacement of human labor by machines increases concerns about
unemployment in some circles, on the other hand, it is also argued that new employment areas will
emerge with the increase in demand for skilled labor. In this context, the impact of technology on
employment is evaluated with both optimistic and pessimistic approaches. In this study, the impact of
technological developments on employment in Turkey was analyzed with the ARDL bounds test method
using data from the period 2001-2023. R&D expenditures and the number of researchers working in
R&D were used as representatives of technological developments; and the employment participation
rate was used as the employment indicator. The analysis results show that there are significant
relationships between the variables in the long term. While the number of researchers working in R&D
affects employment positively and strongly, R&D expenditures were found to have a negative and
significant effect on employment. This situation shows that R&D expenditures alone are not sufficient
to increase employment; this may be due to low efficiency, delayed effects, or structural problems.

Keywords: Technological Developments, Employment, Ardl
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Abstract

The digital transformation and technological advancements taking place in the global business world
are profoundly reshaping the structure and function of accounting management. This study aims to
evaluate the impact of the concepts of innovative leadership and strategic design on the future
orientations of accounting management. Innovative leadership is a leadership approach that transcends
traditional paradigms by promoting innovation and continuous learning in volatile, uncertain, and
complex business environments. This leadership style prioritizes not only the execution of
administrative processes by managers, but also their role in fostering creative thinking among
employees, cultivating a learning culture within the organization, and supporting the integration of new
technologies. In this context, accounting managers are also expected to move beyond traditional
reporting tasks and become strategic thinkers—Ileaders who can effectively utilize data analytics and
actively contribute to organizational decision-making. Both concepts play a critical role in the
transformation of accounting management. Traditionally, accounting has focused on historical data
recording and financial reporting; however, it has increasingly become central to strategic decision-
making processes. Through the lens of innovative leadership, accounting managers are transforming
into strategic actors who not only generate reports but also guide the future of organizations through
data-driven and analytical insights. Strategic design facilitates the alignment of accounting functions
with organizational strategies, enabling accounting departments to evolve from static units into dynamic
decision support centers. Accordingly, this study highlights the necessity for accounting departments to
transition into more agile, proactive, and strategy-oriented structures under the influence of digital
transformation, big data, artificial intelligence, and automation. While innovative leadership accelerates
technological adaptation, strategic design ensures the integration of accounting processes with the
institution's overall objectives. As data analytics and decision support systems develop, accounting
managers are expected not only to interpret past data but also to generate strategic foresight for the
future. In conclusion, the future of accounting management lies not only in financial reporting but also
in contributing to institutional strategy through a technology-integrated, innovative, and visionary
framework. The success of this transformation is closely linked to how effectively innovative leadership
and strategic planning competencies are embedded into organizational culture.

Keywords: Innovative Leadership, Strategic Design, Accounting Management, Digital Transformation,
Strategic Decision-making
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A REVIEW ARTICLE ON THE RELATIONSHIP BETWEEN ATTACHMENT
STYLES AND EARLY MALADAPTIVE SCHEMAS
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Abstract

It is known that attachment styles are the first bond established with the mother or primary caregiver
and that the environment in which this bond is established in the early stages of life directly affects the
type of relationship. Similarly, schemas are also formed in the early stages of our lives and form our
cognitions towards life. They are formed as a result of our experiences and are known for their highly
resistant structures to change. They affect how we perceive events, our behaviors, emotions and
relationships. Understanding these two important concepts that affect memories, emotions and cognitive
sensations is important because it directly affects the bonds that a person will establish in later periods
of life, whether they can live in harmony with their environment and their interactions with others. In
this study, attachment styles and early maladaptive schemas were examined in the light of previous
studies and information was provided by establishing a relationship about how and in what direction the
two concepts affect each other. As a result, it was determined that there was a positive correlation
between early maladaptive schemas and insecure attachment styles. No direct positive relationship was
found between individuals with a secure attachment style and 18 maladaptive schemas.

Keywords: Attachment Styles, Attachment Theory, Early Maladaptive Schemas
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Abstract

The concept of probability plays an important role in the development of statistical thinking. Particularly
in disciplines such as statistics and data science, probability knowledge forms the foundation of data
interpretation, sampling, modeling, and inference processes. As is the case worldwide, the development
of literacy in these areas in Turkey necessitates the structural treatment of the probability learning
domain mathematics curricula. The systematic examination of probability was initiated in the 17th
century by Pascal and Fermat through the solution of problems related to games of chance. In line with
this historical origin, classical probability approaches are centered in many contemporary curricula, and
examples related to games of chance are generally used in the teaching process. In this framework, it is
emphasized that probability education should include more contexts related to daily life and skills for
dealing with uncertainty; attention is drawn to the limitations of classical approaches based solely on
numerical operations. In this context, the aim of this study is to conduct a comparative analysis of the
probability learning domain according to the 2018 Middle School and High School Mathematics
Curriculum (HSMC) and the 2024 Middle School Mathematics Curriculum (MSMC). In this study,
which adopted a qualitative research approach, the document analysis technique was used. The research
utilized the 2018 MSMC, 2018 HSMC, and 2024 MSMC documents as basic written materials. During
data analysis, the 2024 MSMC was first examined. After examining the learning outcomes and process
components and key concepts of the From Data to Probability Theme in the 2024 MSMC, comparisons
were made with the 2018 MSMC and 2018 HSMC. After independent analyses were conducted by the
researchers, the analyses were checked and cross-compared to establish consensus. As a result of data
analysis, it was observed that probability concepts, which were only addressed at the 8th grade level in
the 2018 MSMC, are addressed in every grade from 5th to 8th in the 2024 MSMC program, thus creating
a gradual learning process. Additionally, while basic concepts were preserved, high school level content
such as complement of an event, mutually exclusive/non-mutually exclusive event classification,
theoretical-experimental probability were moved to middle school; and enriched with new key concepts
such as probability spectrum, relative frequency, subjective probability, and simulation.

Keywords: Middle School Mathematics Curriculum, From Data To Probability, Probability, Document
Analysis
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Abstract

Geometry, as an indispensable field of mathematics education and one of the fundamental components
of mathematical thinking, contributes to individuals' development of spatial perception, acquisition of
abstract thinking skills, and strengthening of problem-solving abilities. Geometry not only encompasses
the study of shapes and spatial relationships but also plays a significant role in the development of
individuals' logical reasoning, analysis, and synthesis skills. While geometry instruction enables
students to make sense of the physical world around them, it also helps them understand the relationships
between mathematics and its other sub-disciplines such as algebra, analysis, and probability. In this
respect, geometry serves as an important bridge in ensuring mathematical integrity by enabling
interdisciplinary connections. Although geometry is one of the fundamental components of mathematics
education, it stands out as a conceptually challenging field for students. The foundation of these
difficulties related to geometry lies in the abstract nature of concepts and the inadequacy of concrete
experiences in the learning process. This situation makes the pedagogical dimension of geometry even
more important and necessitates teachers to plan their instructional strategies appropriately according to
student levels. Therefore, concretizing geometric concepts and presenting them through methods that
will attract students' interest becomes important. One of these methods is the use of children's literature
works, which is also recommended in the 2024 Middle School Mathematics Curriculum (MSMC). The
use of children's literature in mathematics instruction can offer many advantages such as concretizing
conceptual knowledge, attracting students' attention, and increasing learning motivation. When the 2024
MSMC is examined, it includes statements that children's literature readings can be conducted in
"Support" activities within the Geometry learning domain. Based on this point, this study aims to
theoretically relate a sample children's literature work with the 2024 MSMC learning outcomes, process
components, and content framework. A qualitative research approach was adopted in the study, and
document analysis technique was used. The children's literature work titled "Desperate Measures:
Length, Area and Volume" by author Kjartan Poskitt, which is part of the Murderous Maths book series,
and the 2024 MSMC were used as data collection tools in the research. As a result of the analysis, it was
determined that the mentioned sections partially align with the learning outcomes, process components,
and content framework in the curriculum; additionally, it was found that they could contribute to
overcoming the conceptual difficulties students encounter in geometry learning.

Keywords: Children's Literature, Geometry Education, Curriculum, Document Analysis
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Abstract

One of the main goals of education systems is not only to equip individuals with academic knowledge,
but also to raise them as part of social life. In this context, values education included in curricula plays
a significant role in the development of individuals' social, moral, and cultural aspects. Mathematics,
while often perceived as a field where cognitive skills are predominantly emphasized, also holds
important potential in terms of value transmission. In the curriculum, fundamental values that students
can use as guides in their individual and social lives have been clearly defined, and it is aimed to provide
students with these values through an interdisciplinary approach. Particularly in the curriculum updated
as of 2024, it is targeted to integrate these values into various course contents with a more holistic
approach. While curricula determine the goals and learning outcomes to be achieved in education,
textbooks are among the most important tools in the process of transferring these goals to classroom
applications. In this context, textbooks are significant educational materials that enabling students to
encounter values and contributing to their internalization of these values. Therefore, the extent to which
and how the values component included in the curriculum is reflected in textbooks constitutes a critical
evaluation area in terms of the quality of instruction. In this context, the purpose of this study is to
analyze the extent to which the 5th-grade mathematics textbook aligns with the values component
specified in the 2024 Middle School Mathematics Curriculum (MSMC). The content, activities, visuals,
and directives in the textbook will be systematically examined to evaluate which values are included,
how they are presented, and to what extent they are visible. A qualitative research approach was adopted
in the study, and document analysis technique was used. In the research, 5th-grade mathematics
textbook, the 2024 MSMC and the document titled "Common Text of Curricula," which explains the
program principles in detail and constitutes the fundamental common denominator of all curricula, were
utilized as primary written materials. Descriptive analysis technique was used in data analysis. After
independent analyses were conducted by the researchers, analyses were checked and cross-compared to
establish consensus. As a result of data analysis, it was determined that in the 5th-grade mathematics
textbook, there is at least one representative expression (activity, problem, example, etc.) that can be
associated with the values included under the title of inter-program components in each theme of the
2024 MSMC.
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Abstract

The purpose of this research is to examine the effect of using digital educational games on the subject
of "Food Chain and Energy Flow" in the 8th grade science course on students' academic success and
attitudes towards science. In this study, it is planned to use the quasi-experimental design, a pre-test-
post-test control group trial model, which is one of the experimental research methods. The subject of
"Food Chain and Energy Flow" will be taught with direct narration and digital educational games in the
experimental group, and with only direct narration in the control group. Lessons in both groups will be
taught by the same teacher. "Food Chain and Energy Flow Achievement Test" and "Attitude Scale
towards Science Course" will be applied at the beginning and end of the process. It will be determined
whether there is a significant difference between the two groups in their academic achievements towards
the subject of Food Chain and Energy Flow and their attitudes towards the science course. The research
results will be analyzed with quantitative methods and the findings will be presented in tables. The
research results will be discussed by comparing them with other studies, and recommendations will be
presented to researchers and teachers.

Keywords: Web20, Wordwall, Digital Educational Games, Food Chain And Energy Flow, Academic
Success, Science
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Abstract

Disasters represent critical turning points that profoundly affect not only the physical environment but
also the fundamental structures of social life. In such crisis periods, spatial units such as the city,
neighborhood, and home are reinterpreted in terms of belonging, community, and identity formation.
Space, in this context, is not merely a physical location; it is a structure where social relations are
established, memory is embedded, and daily life unfolds. In the post-disaster period, individuals’
relationships with their new living environments reveal how spatial memory and social belonging are
transformed. Many individuals relocated to new housing areas experience a rupture from their previous
neighborhood cultures and transition into more anonymous and superficial modes of living. This
transition marks a significant disruption in the continuity of emotional and social ties to space. The re-
establishment of a sense of belonging is not achieved solely through physical settlement but also through
social memory, rituals, and interactions. From the perspective of social constructionism, the home,
neighborhood, and city are not merely sites of shelter or mobility; they are also stages where identity,
belonging, and relationships are produced. When these stages are disrupted by a disaster, individuals are
compelled to reconstruct both their sense of self and their social positions. Thus, post-disaster spatial
transformation also signals a process of cultural and social reconstruction. Neglecting the strong link
between social fabric and space can result in post-disaster resettlement policies that are limited to
physical dimensions only. However, space functions as both the foundation and the medium of social
recovery. Therefore, in post-disaster planning, the sociological meaning of space must be addressed in
a more nuanced manner, reflecting individuals’ needs for re-rooting and reattachment. This study is
based on qualitative research methods. Through semi-structured in-depth interviews and participant
observation techniques, the experiences of individuals living in post-disaster resettlement areas have
been analyzed. The study focuses on how participants interpret their relationships with space, how their
sense of belonging is formed, and how social ties are reproduced. In this context, it is argued that post-
disaster life is reconstructed not only on a physical level but also on social and cultural levels.

Keywords: Sociology, Disaster, Earthquake, Social Construction, Space
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Abstract

The European Union creates special financial resources in order to ensure harmony between members,
candidate members and potential candidate countries, to minimize differences and to support the
development of these countries in various aspects. With the Helsinki Summit held in 1999, Turkey
started to benefit from the financial resources provided by the European Union within the framework of
programs and projects. Today, Turkey actively benefits from these supports and produces projects on
various themes.

This study investigates the impact of the European Union on local NGOs producing EU projects by
benefiting from the funds within the scope of the Civil Society Sector theme within the framework of
IPA (Instrument for Pre-Accession Assistance). In this study, it is investigated how these projects
produced by local NGOs with the support of IPA affect their institutional capacities and their power to
support social development. Since EU financial support consists of a very large framework, the research
is limited to the Civil Society Dialogue and Civil Society Support Programme within the scope of the
Civil Society Sector theme carried out within the scope of IPA. Case study design was used in this
research, which adopts the qualitative research method. The data were obtained through semi-structured
interviews; It was collected through interviews with 10 representatives from 10 different non-
governmental organizations selected by purposive sampling method. The interviews were conducted by
audio recording, and the data obtained were evaluated by descriptive analysis method.

According to the findings obtained as a result of the research, it is seen that local NGOs' production of
EU projects by benefiting from IPA - Civil Society Sector theme supports benefits both their institutional
capacities and their power to support social development in various ways. The production of these
projects by local NGOs has improved their relations with various actors; It has contributed to increasing
their corporate legitimacy and sustainability, and gaining more visibility and awareness. This process
has also enabled local NGOs to produce social benefit and raise awareness on their target audiences.
Considering that NGOs aim to produce social benefit, the findings clearly reveal the importance of
European Union programs for society.

Keywords: EU, IPA, Civil Society Sector, Local NGOs
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FULL TEXT PAPERS

In this area, there are full-text papers sent to the Incohis 2025 Spring congress that meet the conditions
of the congress.
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Ozet

Ihracat, uluslararast ticarette cok dnemlidir. Ulkelerin birlikte ¢alismasina ve kiiresel pazar1 biiyiitmesine
yardimer olur. Thracat, bir iilkenin baska bir iilkeye mal veya hizmet satmasi veya gondermesidir.
Ulkeler ihracat yoluyla para kazamr. Bu paray iiretim yapmak ve insanlar1 istihdam etmek igin
kullanirlar. Ulkenin iiretim kapasitesini artirarak ekonominin biiyiimesine yardimei olur. Yeni isler
yaratir, teknoloji ve yatirimlar tesvik eder. Tiiketicilere genis bir {iriin ve hizmet yelpazesi sunmak gibi
onemli katkilarda bulunur. Ayrica iilkeler arasindaki is birligini artirarak giiclii diplomatik iliskiler
kurulmasina yardimeci olur. Asya, Avrupa ve Orta Dogu arasinda koprii gorevi goren Tiirkiye, diinya
ticaretinde kilit bir rol oynamaktadir.

Ege Bolgesi, Tiirk ekonomisinde 6énemli bir konuma sahiptir. Tiirkiye ekonomisinin toplam ihracatina
onemli katki sunan Ege Bolgesi tarimsal {irlinler, sanayi mallar1 ve dogal kaynaklar alanlarinda aktif bir
dis ticaret siirecine katki saglamaktadir.

Ege Bolgesi'ndeki Izmir, Manisa, Denizli ve Mugla gibi iller iirinlerini ihra¢ etmede basarili
olmuslardir. Gida, otomotiv yan sanayi, tekstil ve mermer gibi sektorlerde kiiresel pazarda kendilerine
yer bulmusglardir. Bolgenin ihracati, ticaret dengesinin ne kadar giiglii oldugunu gostermektedir. Bu
calisma, Ege Bolgesi'nin Tiirkiye'nin dig ticareti igin ne kadar 6nemli oldugundan bahsetmektedir. Ege
Boélgesi'nin 2020'den 2024'e kadar olan ihracat rakamlari, Tiirkiye Istatistik Kurumu'nun (TUIK)
verileriyle karsilastirilmigtir.

Anahtar Kelimeler: Dis Ticaret, Ihracat, Ege Bolgesi

THE IMPORTANCE OF THE AEGEAN REGION IN TURKEY'S EXPORTS: A
COMPARATIVE ANALYSIS FOR THE YEARS 2020-2024

Abstract

Exports are very important for international trade. It strengthens economic relations between countries
and supports the growth of the global market. Exporting is when a country sells and delivers goods or
services to another country. Exports help countries make money. They use this money to increase
production and employment. This helps the economy grow. Exports also encourage investment, make
technology better, and give consumers more products and services to choose from. Exports also help
build stronger relationships between countries by encouraging them to work together.

Turkey is in a great place for global trade because it is between Asia, Europe, and the Middle East. The
Aegean Region is an important part of the Turkish economy. It contributes a lot to the country's total
exports, especially in agricultural products, industrial goods, and natural resources.

Provinces such as Izmir, Manisa, Denizli, and Mugla are doing particularly well. They have strong
export infrastructure and are doing business all over the world. They export food, cars, textiles, and
marble. The region's exports are strong, which shows that its trade balance is healthy.
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This study looks at how important the Aegean Region is for Turkey's foreign trade. We compared data
from the Aegean Region from 2020 to 2024 with data from the Turkish Statistical Institute (TUIK).

Keywords: Foreign Trade, Export, Aegean Region

1. GIRIS

Thracat, bir iilkenin ekonomisinin en énemli pargalarindan biridir. Son yillarda yapilan arastirmalar,
Tiirkiye'nin biiylimesinin biiyiimesini nasil etkiledigini daha net hale getirmistir. Uluslararasi ticaret
ekonomi i¢in iyidir. Bir iilkenin daha fazla para kazanmasina yardime1 olur ve kiiresel pazarlarda daha
rekabetci hale getirir (Cooper & Kleinschmidt, 1985; Emek, 2024). Tiirkiye'nin ihracati tarim ve sanayi
gibi farkli endiistrilerden gelmektedir. Bu cesitlilik, biiylime i¢in farkli firsatlar yaratmaktadir (Basarir
& Sarthan, 2018; Ketboga, 2024). Ozellikle 2020'den 2024'e kadar olan ihracattaki artis, kiiresel ticaretin
tekrar belirginlestigi pandemi sonrasi toparlanma siireciyle yakindan iliskilidir (Ttrkmen & Erturgut,
2022; Emek, 2024). Ihracatin biiylime iizerindeki etkisi, zaman serisi analizleri ve esbiitiinlesme testleri
gibi yontemler kullanilarak ayri1 ayri incelenmistir. Bu analizler, ihracatin Tiirkiye'de ekonomik
biiylimenin ana itici gii¢lerinden biri oldugunu gdstermektedir (Baktemur, 2021; Taban & Aktar, 2008).
Ihracatin dagilimi ve dis ticaret agiginin daralmasinin ekonomik istikrari giiclendiren en temel
faktorlerden oldugu savunulmaktadir (Zengin & Terzi, 1995). Ayrica ihracatta iiriin ¢esitliliginin olmasi
ithalatin azaltilmasina ve dig ticaretin dengelenmesine yardimci olmaktadir (Kog¢ Aytekin, 2015;
Ketboga, 2024).

Bahsedilen cesitlilik iki nedenden dolay1 6nemlidir: {irlinler ve pazarlar i¢in. Farkli bolgelere ihracat
yapmak yerel ekonomileri desteklemeye yardimci olur ve sirketlerin diinya ¢apinda daha fazla is
yapmasina olanak tanir (Ciar & Kog, 2017; Torlak v.d., 2007). Ancak, Tiirkiye'nin daha fazla pazara
ihracat yapma ve gelismekte olan pazarlara odaklanma karari uzun vadeli ekonomik biiyiime i¢in 6nemli
bir strateji olarak goriilmektedir (Tiirkmen & Ozbek, 2021). Ege Bélgesi, ¢ogunlukla bolgedeki iiretim
kapasitesindeki artistan kaynaklanan ihracatta bir artis gordii (Kog Aytekin, 2015).

Ancak doviz kurlarindaki degisimin gegisi nasil etkileyebilecegini de diisiinmemiz gerekiyor. Doviz
kurlarindaki degisimler, diger iilkelere mal satan sirketler i¢in hem riskler hem de firsatlar yaratabilir
(Demirhan, 2005). D&viz kuru ile ihracat arasindaki iligki, Tiirkiye'nin diinyanin geri kalaniyla ticaret
yapabilmesini saglamak i¢in 6nemlidir. Ayrica, Tiirkiye'nin doviz politikalar1 bolgeye ve sektore bagh
olarak ihracat tizerinde farkl etkilere sahip olabilir (Ketboga, 2024). Bu 6zellikle Ege Bolgesi gibi doviz
kuru artisini agikga gosteren programlar i¢in gecerlidir.

Dolayistyla, Tiirkiye'nin ihracat politikalarini genisletmenin etkisi ne kadar transfer edildigine, ne kadar
iyi olduguna ve ne siklikta degistigine baglidir. Ulkenin farkli sektorlerine ve bdlgelerine gore ihracatin
detayl analizleri yapilacaktir. Bu analizler Tiirkiye'nin dig ticaretini anlamak i¢in ¢ok 6nemli olacaktir.

Etkili stratejilere odaklanacaklardir (Emek, 2024; Ketboga, 2024).

2. LITERATUR TARAMASI

Ege Bolgesi, Tiirkiye'nin geri kalaniyla aymi stratejileri izleyerek dis ticaretini biiylitmektedir.
Arastirmacilar, ihracatin Tirkiye'deki ekonomik biiylime {izerinde olumlu bir etkisi oldugunu
bulmuslardir (Emek, 2024; Taban & Aktar, 2008). Bir sehir veya bolge gibi belirli bir alan1 inceleyen
calismalarda, izmir gibi yerlerdeki liderlerin neden &ne ¢iktig1 anlasilabilir. Bunun nedeni, bolgedeki
farkli endiistrilerin ¢esitliligi ve iyi liman altyapisidir (Kog Aytekin, 2015). Tarim sektoriine odaklanan
ornekler, tirlin yapisi ve iiretici kapasitesi agisindan degerlendirilmistir (Ketboga, 2024). Alt yapiya ve
bolgesel dagilima odaklanan analizler, ihracatla kirilganlik arasinda iligki oldugunu gostermistir
(Baktemur, 2021). Ayrica sanayi kiimelenmeleri ve ulasim baglantilarinin da bolgesel ihracati etkiledigi
goriilmektedir (Cmar & Kog, 2017; Torlak v.d., 2007). Bolgesel kalkinma ajanslarinin raporlar1 da bu
bulgular1 desteklemektedir. Bu kapsamda; yatirim, lojistik, yesil doniisiim ve yiiksek teknolojili tiretim
Onerilmektedir.
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2.1. ANALIiZi VE BULGULAR

_ EGE BOLGESI YILLARA GORE IHRACAT VERILERI

IL 2020 2021 2022 2023 2024 TOPLAM
AFYON 374 163 416 636 385114 340 624 346 031 1 862 568
AYDIN 787 597 1035800 | 1200166 | 1174632 | 1224687 5422882
DENIZLI 2867702 | 4214377 | 4450116 | 4169483 | 4421241 | 20122919
IZMIiR 11636389 | 14737269 | 17014901 | 17 180819 | 16890211 | 77 459 589
KUTAHYA | 234443 284 600 347 402 300 931 293 229 1 460 604
MANISA 2276653 | 2869997 | 3153084 | 3319290 | 3331540 | 14950565
MUGLA 613 242 792 941 1014558 | 1072804 | 1166679 4 660 224
USAK 241 619 373 820 439 654 318 833 328 241 1702 167
TOPLAM 19031 809 | 24 725439 | 28 004995 | 27 877416 | 28 001 858

Tablo 1: Tiirkiye dis ticaretinde Ege Bélgesinin ihracat verileri
Kaynak: TUIK, Illere Gore Thracat, Aralik 2024

Tiirkiye Istatistik Kurumu (TUIK) verilerine gore Ege Bolgesi'nin 2020-2024 yillar1 arasindaki
ihracat performansi 6nemli farklihklar gostermektedir.

Ege Bolgesi'nin 2020 yilinda toplam ihracati 18 milyar 790 milyon 190 bin dolar oldu. Bu yil, 6zellikle
sanayi iiretimindeki yavaslama olmak iizere, Kovid-19 salgininin kiiresel etkileri nedeniyle faaliyetlerde
genel bir diisiis yasandi. Izmir, bolgedeki diger tiim sehirlerden daha fazla ihracat yapti. 11,6 milyar
dolarlik mal ihrag etti. Bu il, bolgedeki tiim ihracatin yaklasik %61,8'ini olusturdu. En fazla ihracat1 2,86
milyar dolarla Denizli yapt1. Ikinci sirada 2,27 milyar dolarla Manisa, {iiincii sirada ise 787 milyon
dolarla Aydin yer aldi. Mugla 613 milyon dolar, Afyonkarahisar 374 milyon dolar, Kiitahya 234 milyon
dolar, Usak 241 milyon dolar ihracat gerceklestirdi. 2021 yilinda ekonomik toparlanmanin da etkisiyle
ihracat onemli oranda artarak toplam 24 milyar 351 milyon 620 bin dolara ulasti. Bir 6nceki yila gore
bolge ihracat %29,6 artt1. izmir, bdlge toplam ihracatin %60,5'ini olusturan 14,7 milyar dolarlik mal
ihrag etti. En fazla ihracati 4,21 milyar dolarla Denizli gergeklestirirken, onu 2,87 milyar dolarla Manisa,
1,03 milyar dolarla Aydin izledi. Mugla 792 milyon dolar, Afyonkarahisar 416 milyon dolar, Kiitahya
284 milyon dolar, Usak 373 milyon dolar ihracat gergeklestirdi. 2022 yilinda bolge 27 milyar 565
milyon 341 bin dolar ihracat gergeklestirdi. Bir nceki yila gére artis oran1 %13,2. Izmir, bolgedeki
toplam ihracatin %61,7'sini olusturan 17 milyar dolarlik ihracat yapti. Denizli 4,45 milyar dolarla en
cok ilgiyi gordii, onu 3,15 milyar dolarla Manisa ve ardindan 1,20 milyar dolarla Aydin izledi. Mugla 1
milyar dolar1 agt1 ve 1,01 milyar dolara ulasti. Afyonkarahisar 385 milyon dolara, Kiitahya 347 milyon
dolara ve Usak 439 milyon dolara ulasti. Bu yil sanayi {iriinleri ve hazir giyim sektorleri ¢ok iyi
performans gosterdi.

2023 yilinda toplam ihracat degeri bir 6nceki yila gore yaklagik ayni kaldi ve 27 milyar 558 milyon 583
bin dolar oldu. Déviz kurlarindaki dalgalanmalar ve artan enerji maliyetleri bu durgunluga katkida
bulundu. izmir, toplam 17,1 milyar dolar olan bélge ihracatinin %62'sini gergeklestiriyor. Denizli 4,17
milyar dolar, Manisa 3,31 milyar dolar ve Aydin 1,17 milyar dolar. Mugla ihracatini istikrarl bir sekilde
artirarak 1,07 milyar dolara ulasti. Afyonkarahisar 340 milyon dolar, Kiitahya 300 milyon dolar ve Usak
318 milyon dolar ihracat ger¢eklestirdi.

Ege Bolgesi 2024 yilinda toplam 27 milyar 673 milyon 617 bin dolar ihracat gergeklestirdi ki bu kiigiik
bir artis. Izmir, 16,89 milyar dolarlik ihracatla bolgenin en biiyiik ihracat¢is1 olmaya devam ediyor.
Denizli 4,42 milyar dolarla en fazla ihracat yapan il olurken, onu 3,33 milyar dolarla Manisa, ardindan
346 milyon dolarla Afyonkarahisar izledi. Kiitahya 293 milyon dolar, Usak ise 328 milyon dolar ihracat
yapt1. Bu y1l kimya sanayi, tekstil sanayi ve dogal tas sektorii en 6nemlileri oldu.
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[zmir, bes y1llik donemde 77,45 milyar dolarlik ihracatla acik ara lider oldu. Denizli 20,12 milyar dolar,
Manisa 14,95 milyar dolar, Aydin 5,42 milyar dolar, Mugla 4,66 milyar dolar, Afyonkarahisar 1,86
milyar dolar, Kiitahya 1,46 milyar dolar ve Usak 1,70 milyar dolar katkida bulundu.

2.2. EGE BOLGESI 2020-2024 DONEMi TOPLAM iHRACAT DAGILIMI (2020-2024)

Ege Bolgesi illeri TO,Q,LE,'{“ ihracat Paylari (#920-2024, Usak Dahil)

Mugla

Afyonkarahisar
Kutahya
Usak

Denizli

izmir
Grafik 1: Yillara gore Ege Bolgesi ihracat degerleri pasta grafigi

Izmir — 77.459.589.000 USD (%60,7)

Izmir, Ege Bélgesi'nin toplam ihracatimn %60,7'sini gerceklestirerek lider oldu. 2020-2024 yillari
arasinda yaklasik 77,46 milyar dolar ihracat gerceklestirdi. Bolgeden ¢ikan her on dolarlik iiriiniin altist
[zmir'den ¢ikiyor. Bu oran, Izmir'in giiclii lojistik altyapisi, gelismis liman tesisleri (Alsancak ve Aliaga
limanlar1), organize sanayi bolgeleri ve sektor cesitliligi ile dogrudan iliskilidir. Bagta kimya, otomotiv,
hazir giyim ve gida olmak {izere birgok alanda en ¢ok ihracat yapan il konumundadir.

Denizli — 20.122.919.000 USD (%15,8)

Denizli, 20,12 milyar dolarlik toplam ihracat degeri ile Ege Bolgesi ihracatinin %15,8'ini
gerceklestirmistir. Denizli en fazla ihracat yapan ikinci il konumundadir. Ozellikle tekstil ve
konfeksiyon, kablo sanayi ve makine imalati sektorleri sayesinde basarili olmustur. 2021 ve 2022
yillarinda yillik ihracati 4 milyar dolarin {izerinde gergekleserek insanlarin dikkatini ¢ekti.

Manisa — 14.950.564.000 USD (%11,7)
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Manisa, yaklasik 14,95 milyar dolarlik ihracatiyla bolgenin toplam ihracatinin %11,7'sinden sorumlu
oldu. Sehirde bulunan organize sanayi bolgeleri elektronik, beyaz esya, otomotiv parcalar1 ve tarim
makineleri gibi alanlarda gii¢lii bir ihracat altyapis1 gelistirilmesine yardimei olmustur. Manisa'nin
ihracat1 son bes yildir istikrarli bir sekilde artmaktadir.

Aydin — 5.422.882.000 USD (%4,2)

Aydin'in toplam ihracati 5,42 milyar dolardir ve bolge ihracatinin %4,2'sini olusturmaktadir. Tiirkiye'nin
diger iilkelere génderdigi seylerin cogu bu topraklardan gelmektedir. Ozellikle zeytin, zeytinyag, incir
ve kestane gibi lriinlerle Avrupa pazarinin énemli bir pargasidir. 2022'den sonraki ihracat miktari
yaklagik 1,2 milyar dolar oldu.

Mugla — 4.660.224.000 USD (%3,7)

Mugla, 2020-2024 yillar1 arasinda toplam 4,66 milyar dolarlik ihracatla Ege Bolgesi ihracatinin
%3,7'sini olusturmaktadir. Su Triinleri yetistiriciligi ve mermer madenciligi baslica sektorlerdir.
Thracatin 2022 yilindan sonra her y1l 1 milyar dolar1 asmasi sektérlerin giiglendigini gostermektedir.

Afyonkarahisar — 1.862.568.000 USD (%1,5)

Afyonkarahisar 1,86 milyar dolar ihracat ile Ege Bolgesi ihracatinin %1,5'ini gergeklestirmistir. Ilin
ihracatt agirlikli olarak dogal tag ve mermer iiriinlerinden olusmaktadir. Afyon, diinya ¢apinda yiiksek
kaliteli tag ihracatiyla bilinen 6nemli bir merkezdir.

Kiitahya — 1.460.604.000 USD (%1,1)

Kiitahyamin Ege Bolgesine ihracati, 1,46 milyar dolar ile bdlgenin toplam ihracatinin %]1,1'ini
olusturmaktadir. fhrag ettigimiz baslica iiriinler seramik, porselen, cam iiriinleri ve madencilik
faaliyetleridir. ilin geleneksel sanayi yapis1 dis ticaretini etkilemektedir.

Usak — 1.702.167.000 USD (%1,3)

2020-2024 yillar1 arasinda Usak, Ege Bolgesi ihracatinin %1,3'i olan 1,70 milyar dolar ihracat
gerceklestirmistir. 11, tekstil, geri doniisiim ve deri iiriinleri ile tamnmaktadir. Son yillarda dzellikle geri
doniisiime dayali sanayi iiretiminde ihracatin1 artirmistir. Usak'in sanayi altyapisi gelismekte ve kent her
gecen y1l bolge ekonomisinin daha 6nemli bir pargasi haline gelmektedir.

Ege Bolgesi'ndeki ihracat hem cografi olarak yogunlasmis hem de sektdrel olarak gesitlenmistir. Izmir
acik ara liderligini korumaktadir, ancak Denizli ve Manisa gibi iller de gii¢lii sanayi varliklar1 nedeniyle
onemlidir. Diger iller, belirli iiretim tiirlerinde iyi olduklari i¢in diger iilkelere {iriin satma konusunda
daha basarili olmuslardir. Usak gibi illerin yiikselisi bolge ihracatinin dengelenmesine ve
stirdiiriilmesine yardime1 olmaktadir. Bu veriler, Ege Bolgesi'nin {iretim altyapisini genisleterek daha
dengeli bir dis ticaret yapisina kavusabilecegini gostermektedir.

3. SONUC VE ONERILER

2020-2024 verilerine gore Ege Bolgesi, Tirkiye'nin dis ticaretinde istikrarli ve gii¢lii bir rol oynamustir.
Bolge toplamda yaklagik 127 milyar dolar ihracat yapmistir. Ekonomik krizlerle ve kiiresel
belirsizliklerle basa ¢ikabilecegini gdstermistir. izmir ve diger sehirlerde limanlara ve diger endiistrilere
iyi bagli bir¢ok endiistri vardir. Bu bes yillik dénemde, Izmir tek basina 77,4 milyar dolar ihracat yapti,
bu da bdlgenin toplam ihracatinin %60,7'sine denk geliyor. Denizli ve Manisa, dis ticaret s6z konusu
oldugunda Ege Bolgesi'nin ikinci ve tiglincii biiyilik sehirleridir. Bunun nedeni, ¢ok sayida fabrikaya
sahip olmalar1 ve bir¢ogunun organize olmasidir. Dig ticaret i¢in diger 6nemli iller Aydin, Mugla,
Afyonkarahisar ve Kiitahya'dir. Ancak bu iller cogunlukla diger iilkelere tarim iiriinleri, dogal taslar ve
gelencksel mallar satmaya odaklanmaktadir.
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Ancak tablonun pozitif yonlii gériinmesine ragmen devamlili§inin saglanabilmesi ve daha dengeli bir
yapiya sahip olabilmesi i¢in bolge genelinde (capinda) stratejik bir sekilde ilerlenmesi biiyiik 6nem
tasimaktadir. Izmir disindaki illerde iiretim ve dagitim sistemlerinin gelistirilmesi ¢ok onemlidir. i¢
kesimlerdeki iller i¢in yeni sanayi bolgeleri kurulmalidir. Mevcut bolgeler giincellenmeli ve erigsimi daha
kolay hale getirilmelidir. Sanayi iiretimini gelistirmek i¢in daha fazla deger katan iiriinleri tesvik etmek
sart. Seramik, mermer, tekstil ve tarim triinlerinde markalagma, tasarim ve ileri isleme siireclerini
desteklemeliyiz. Ege Bolgesi'nden yapilan ihracatin degerini artirmak bir 6ncelik olmalidir. Bu
stratejilerin uygulanmasi bdlgede daha siirdiiriilebilir, dengeli ve kapsayici bir ticaret gercevesinin
gelistirilmesini destekleyecektir Bu, Ege'nin ihracatlnl daha fazla ﬁlkeye géndermesine olanak

yatirimlar sayesmde yakin gelecekte Tiirkiye'nin dig ticaretinde 6nemli bir rol oynamaya hazirdir.
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Ozet

Stratejik karar alma siireci, organizasyonlarin rekabet avantaji elde etmesinde kritik bir rol oynar.
Pazarlama takimlari, bu siirecin etkinligini artirmada 6nemli bir islev iistlenir. Bu ¢alisma, pazarlama
takimlarinda ortak zihinsel modellerin stratejik karar alma siireclerine etkisini inceleyen literatiirii
degerlendirmektedir.

Ortak zihinsel modeller, takim iiyelerinin paylasilan bir anlayis gelistirmesini saglayarak iletisim, is
birligi ve karar alma siireglerini iyilestirmektedir. Kenneth Craik’in zihinsel model teorisi ve Johnson-
Laird’in akil yiirlitme galigmalari, bu kavramin teorik temelini olusturmaktadir. Literatiirde, ortak
zihinsel modellerin takim verimliligini artirdig, belirsizlikleri azalttig1 ve stratejik kararlarin tutarliligini
sagladigi gosterilmistir.

Pazarlama takimlarinda ortak zihinsel modellerin olusumu; deneyim, egitim, kurum kiiltiirii ve liderlik
gibi ¢esitli faktorlerden etkilenmektedir. Takim liyeleri arasinda bilgi paylasimi ve ortak bir vizyonun
varligi, stratejik kararlarm hizli ve etkili alimnmasimi saglamaktadir. Ayrica, literatiir, ortak zihinsel
modellerin marka yonetimi, tiiketici davraniglarin1 anlama ve rekabet stratejilerinin belirlenmesinde
belirleyici bir faktor oldugunu gostermektedir.

Bu ¢alisma, pazarlama takimlarinda ortak zihinsel modellerin stratejik karar alma siirecindeki roliinii
kavramsal gercevede ele alarak literatiirdeki mevcut arastirmalari sistematik bir sekilde incelemektedir.
Elde edilen bulgular, pazarlama stratejilerinin gelistirilmesinde ortak zihinsel modellerin kritik bir unsur
oldugunu ortaya koymaktadir. Bu baglamda, gelecekteki arastirmalar i¢in takim i¢i dinamiklerin daha
ayrintili analiz edilmesi onerilmektedir.

Anahtar Kelimeler: Ortak Zihinsel Modeller, Stratejik Karar Alma, Pazarlama Takimlari, Takim
Dinamikleri

THE EFFECT OF COMMON MENTAL MODELS ON STRATEGIC DECISION MAKING
PROCESS IN MARKETING TEAMS

Abstract

The strategic decision-making process plays a critical role in organizations achieving competitive
advantage. Marketing teams play an important role in increasing the effectiveness of this process. This
study evaluates the literature examining the effects of common mental models on strategic decision-
making processes in marketing teams. Common mental models improve communication, collaboration,
and decision-making processes by enabling team members to develop a shared understanding. Kenneth
Craik's mental model theory and Johnson-Laird's reasoning studies form the theoretical basis of this
concept. In the literature, it has been shown that common mental models increase team efficiency, reduce
uncertainty, and ensure consistency of strategic decisions. The formation of common mental models in
marketing teams is affected by various factors such as experience, education, corporate culture, and
leadership. Information sharing and the existence of a common vision among team members ensure that
strategic decisions are made quickly and effectively. In addition, the literature shows that common
mental models are a decisive factor in brand management, understanding consumer behavior, and
determining competitive strategies. This study systematically reviews existing research in the literature
by addressing the role of shared mental models in strategic decision-making processes in marketing
teams within a conceptual framework. The findings reveal that shared mental models are a critical
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element in the development of marketing strategies. In this context, more detailed analysis of team
dynamics is recommended for future research.

Keywords: Common Mental Models, Strategic Decision Making, Marketing Teams, Team Dynamics
1. GIRIS

Stratejik karar alma siireci, organizasyonlarin uzun vadeli hedeflerine ulasmasinda kritik bir rol oynar
(Mintzberg, 1998). Ozellikle pazarlama takimlari, tiiketici ihtiyaclarini anlamak, pazar trendlerini
ongormek, marka konumlandirmasini etkin bir sekilde belirlemek ve rekabet avantajini korumak igin
stirekli olarak stratejik kararlar almak zorundadir (Kotler & Keller, 2016). Bu kararlar genellikle yiiksek
belirsizlik i¢eren, dinamik ve karmasik ¢evrelerde gerceklestirilir; bu nedenle takim {iyelerinin gorev,
siire¢ ve hedefler hakkinda ortak bir anlayisa sahip olmalari, etkili karar alma agisindan oldukca
onemlidir. Takim {iyeleri arasinda ortak bir biligsel yap1 olusturulamadiginda, iletisim aksakliklari,
belirsizliklerin artmasi ve tutarsiz kararlar gibi sorunlar ortaya ¢ikabilmektedir. Bu baglamda ortak
zihinsel modeller, ekip {iyelerinin biligsel ¢ercevelerini senkronize ederek ekip ici iletisimi
kolaylastirmakta, belirsizlikleri azaltmakta ve karar siireglerinin etkinligini artiran 6nemli bir biligsel
yap1 olarak 6ne ¢ikmaktadir (Cannon-Bowers, Salas & Converse, 1993). Ortak zihinsel modeller
sayesinde ekip tyeleri, karmagik durumlarda daha hizli ve tutarli kararlar alabilmekte, miisteri
beklentilerini ve pazar dinamiklerini ortak bir perspektiften degerlendirebilmektedir. Bu durum, stratejik
karar alma siireglerinin etkinligini artirarak organizasyonlarin siirdiiriilebilir bir rekabet iistiinltigii elde
etmelerine katki saglamaktadir. Ayrica, dijital doniigiimiin hiz kazandig1 giiniimiizde, ortak zihinsel
modellerin gelistirilmesi ve siirdiiriilmesi i¢in dijital aracglarin kullanim1 da giderek 6nem
kazanmaktadir. Bu nedenle ortak zihinsel modellerin olusturulmasi, pazarlama ekiplerinin stratejik
hedeflerine ulasmalarinda belirleyici bir rol oynamaktadir.

Ortak zihinsel modeller, takim iiyelerinin gevrelerini algilama, bilgiyi isleme ve karar alma siireglerinde
ortak bir ¢ergeveye sahip olmalarini saglar (Mohammed, Ferzandi & Hamilton, 2010). Pazarlama
ekiplerinde bu modellerin varligi, stratejik kararlarin daha hizli ve tutarli alinmasina katkida bulunur.
Ornegin, ortak bir tiiketici algisina sahip olan bir pazarlama ekibi, marka konumlandirma kararlarin
daha isabetli sekilde belirleyebilir (Day, 2011). Ayrica, ortak zihinsel modellerin, belirsizligi azaltarak
ekip icinde giiven ve is birligini artirdig1 literatiirde genis Olglide desteklenmektedir (Rentsch &
Klimoski, 2001).

Bu calisma, pazarlama takimlarinda ortak zihinsel modellerin stratejik karar alma siirecine etkisini
literatlir taramasi1 yontemiyle incelemektedir. Calismanin amaci, ortak zihinsel modellerin pazarlama
stratejilerinde nasil bir rol oynadigini ve bu modellerin takim performansina olan etkilerini
degerlendirmektir. Literatiirden elde edilen bulgular dogrultusunda, pazarlama ekiplerinin karar alma
siireglerini iyilestirmek igin ortak zihinsel modellerin nasil gelistirilebilecegine dair Oneriler
sunulacaktir.

2. MATERYAL VE YONTEM

Bu calisma, pazarlama takimlarinda ortak zihinsel modellerin stratejik karar alma siirecine etkisini
incelemek amactyla literatiir taramas1 yontemini kullanmaktadir. Literatiir taramasi, belirlenen konuya
iligkin mevcut akademik ¢alismalarin sistematik bir sekilde incelenmesini saglayarak teorik bir ¢cergeve
olusturur (Webster & Watson, 2002). Calismada, pazarlama, organizasyonel davranis ve karar alma
stirecleri ile ilgili akademik kaynaklar taranmistir. Arastirmada Web of Science, Scopus, Google
Scholar, ResearchGate, Jstor ve PsycNet gibi akademik veri tabanlarinda yer alan makaleler, kitaplar ve
konferans bildirileri incelenmistir. Ortak zihinsel modeller (Cannon-Bowers & Salas, 2001), stratejik
karar alma siirecleri (Eisenhardt & Zbaracki, 1992) ve pazarlama ekip dinamikleri (Day, 2011) {izerine
yapilan temel kuramsal ¢aligmalar degerlendirilmistir.
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Aragtirmada, 6zellikle 2000 yilindan sonra yayimlanmis ve konuya dogrudan katk: saglayan calismalar
analiz edilmistir (Webster & Watson, 2002). Ancak, temel teorik cerceveyi belirlemek i¢in daha eski
calismalardan da yararlanilmistir (Eisenhardt & Zbaracki, 1992). Literatiirde yer alan calismalar,
betimsel analiz ve igerik analizi yontemleriyle incelenmis (Krippendorff, 2004), elde edilen veriler ortak
zihinsel modellerin tanim1 ve 6zellikleri (Cannon-Bowers & Salas, 2001), pazarlama takimlarinda karar
alma stiregleri (Day, 2011), ortak zihinsel modellerin stratejik kararlara etkisi (Mohammed, Ferzandi &
Hamilton, 2010) ve arastirma bosluklar1 (Rentsch & Klimoski, 2001) seklinde kategorize edilmistir.
Calismanin bulgulari, pazarlama ekiplerinde daha etkili karar alma mekanizmalariin gelistirilmesine
yonelik teorik ve pratik katkilar sunmay1 amaglamaktadir.

3. LITERATUR TARAMASI

Ortak zihinsel modeller, takim iiyelerinin ortak bir anlayis gelistirerek koordinasyonu artirdig: biligsel
yapilar olarak tanimlanmaktadir (Cannon-Bowers & Salas, 2001). Literatiirde, bu modellerin 6zellikle
takim caligmasi gerektiren is ortamlarinda karar alma siireclerini hizlandirdigi ve etkinligi artirdigi
vurgulanmaktadir (Mohammed, Ferzandi & Hamilton, 2010). Pazarlama ekipleri gibi dinamik ve
stratejik kararlar almak zorunda olan takimlarda, ortak zihinsel modellerin varligi, takim ici bilgi
paylasimini kolaylastirarak belirsizlikleri azaltmakta ve karar siireclerini optimize etmektedir (Day,
2011).

Stratejik karar alma siireci, organizasyonlarin uzun vadeli hedeflerine ulagsmasi agisindan 6nemli bir
islev gormektedir (Eisenhardt & Zbaracki, 1992). Bu siireg, genellikle yiiksek diizeyde bilgi isleme, risk
yonetimi ve takim is birligini gerektirir (Mintzberg, 1994). Arastirmalar, pazarlama ekiplerinin ortak bir
zihinsel modele sahip olmasinin, takim igi iletisimi ve stratejik karar alma siireglerini olumlu yonde
etkiledigini gostermektedir (Rentsch & Klimoski, 2001). Ozellikle pazarlama stratejilerinin
belirlenmesi, marka yonetimi ve rekabet¢i kararlar gibi konular, ekip tiyelerinin ortak bir anlayisa sahip
olmasimi gerektirmektedir (Kohli & Jaworski, 1990).

Ortak zihinsel modellerin pazarlama takimlarindaki roliinii inceleyen ¢alismalar, takim dinamiklerinin,
paylasilan bilgi yapilarinin ve liderlik faktorlerinin karar alma siirecini nasil sekillendirdigini ortaya
koymaktadir (Burke v.d., 2006). Ornegin, yiiksek diizeyde paylasilan bir zihinsel modele sahip
pazarlama ekipleri, kriz donemlerinde daha hizli ve etkili kararlar alabilmekte, bu da markalarin piyasa
kosullarna daha iyi uyum saglamasimi miimkiin kilmaktadir (Gibson, 2001). Bununla birlikte, ekip
iiyeleri arasinda bilgi paylasimi eksikligi veya zihinsel model uyumsuzlugu, stratejik kararlarin tutarsiz
ve verimsiz olmasina yol acabilmektedir (Mathieu v.d., 2000).

Bu literatiir taramasi, ortak zihinsel modellerin pazarlama takimlarindaki stratejik karar alma siireglerine
nasil katki sagladigini inceleyen caligmalar1 derleyerek teorik bir ¢erceve sunmaktadir. Mevcut
arastirmalar, pazarlama ekiplerinde paylasilan zihinsel modellerin, karar alma siireclerinin etkinligini
artirdigin1 gostermektedir. Ancak, bu alanda daha fazla ampirik arastirmaya ihtiyag duyulmakta ve
ozellikle kiiltiirel faktorler, organizasyonel yap1 ve liderlik tarzlarmin ortak zihinsel modeller tizerindeki
etkileri daha ayrintili incelenmelidir.

Van den Bossche ve arkadaslar1 (2011), takim 6grenmesi siireclerinin ortak zihinsel modellerin
gelisimindeki Onemini inceleyen caligmalarinda, Ozellikle takim {yelerinin ortak bilgi yapilan
olusturmak i¢in kullandiklar1 is birligi davranislarma odaklanmistir. Arastirmanin bulgulari, takim
i¢inde birlikte olusturma (co-construction) ve yapici ¢atisma (constructive conflict) davraniglarinin ortak
zihinsel modellerin gelisiminde kritik rol oynadigimi ortaya koymaktadir. Yazarlar, ortak zihinsel
modellerin takim performansini olumlu etkiledigini ve bu modellerin 6zellikle karmasik ve belirsiz
gorevlerde takim basarisina katki sagladigini ifade etmektedir. Bu ¢alisma, takim iiyeleri arasindaki
etkilesimin kalitesinin ortak zihinsel modellerin olusumunda belirleyici oldugunu vurgulamakta ve
literatiire, takim Ogrenmesi siireclerinin pratikte nasil yonetilebilecegine dair o6nemli bilgiler
sunmaktadir.
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Of ve Gokkaya (2024), sanal takimlarda ortak zihinsel modellerin performans ve is birligi lizerindeki
etkilerini incelemislerdir. Caligmada, fiziksel etkilesimin sinirli oldugu sanal ortamlarda, takim
iiyelerinin gorevler, siiregler ve hedefler hakkinda paylasilan bir anlayis gelistirmelerinin, iletisim ve
koordinasyonu iyilestirdigi vurgulanmaktadir. Bu paylasilan anlayisin, karar alma siire¢lerini
hizlandirarak takim verimliligini artirdigi belirtilmistir. Ayrica, liderlik ve is birligi siire¢lerinin, ortak
zihinsel modellerin gelistirilmesinde 6nemli bir rol oynadig1 ifade edilmektedir. Bu calisma, sanal
takimlarda ortak zihinsel modellerin olusturulmasinin, takim dinamiklerini gii¢clendirdigini ve
performanst olumlu yonde etkiledigini gostermektedir.

3.1. Ortak Zihinsel Modellerin Tanimi

Ortak zihinsel modeller, takim iiyelerinin gorevleri, roller, stratejiler ve ¢evresel kosullar hakkinda
paylastiklar biligsel cergeveler olarak tanimlanmaktadir (Cannon-Bowers & Salas, 2001). Bu modeller,
bireylerin takim i¢inde etkili bir sekilde iletisim kurmasini, is birligi yapmasini ve ortak hedefler
dogrultusunda koordineli bir sekilde hareket etmesini saglamaktadir (Mohammed, Ferzandi &
Hamilton, 2010). Ortak zihinsel modeller, takim iiyelerinin ayni bilgiyi benzer sekilde islemesini
saglayarak karar alma siire¢lerinde hiz ve tutarlilik kazandirmaktadir (Rentsch & Klimoski, 2001).

Kenneth Craik (1943), zihinsel modeller kavramini ilk kez insan zihninin dig diinyay1 nasil temsil
ettigini aciklamak igin kullanmistir. Daha sonra Johnson-Laird (1983), zihinsel modellerin insanlarin
problem ¢ézme ve akil yiiriitme siireglerinde oynadigi rolii detaylandirmistir. Ekip c¢alismalari
baglaminda ise Cannon-Bowers ve Salas (1993), zihinsel modellerin is birligi ve takim performansina
olan etkilerini incelemislerdir. Literatiirde, ortak zihinsel modellerin dort temel boyuttan olustugu kabul
edilmektedir: ekip iiyeleri ve roller (team-related knowledge), gorev bilgisi (task-related knowledge),
ekip etkilesim siiregleri (team interaction), ekip iiyelerinin tutumlar1 ve beklentileri (team attitudes)
(Mathieu v.d., 2000).

Pazarlama takimlar1 baglaminda, ortak zihinsel modeller, takim iiyelerinin tiiketici tercihleri, marka
stratejileri ve pazar dinamikleri konusunda ortak bir anlayisa sahip olmalarina yardimei olur. Bu durum,
stratejik karar alma siireglerinde daha etkin, hizli ve bilingli hareket edilmesini saglar (Day, 2011).
Ayrica, yiiksek diizeyde paylasilan bir zihinsel model, takim iiyelerinin kriz donemlerinde daha hizl
tepki vermesine ve pazardaki belirsizlikleri daha etkili bir sekilde yonetmesine olanak tanir (Gibson,
2001).

Ortak zihinsel modeller, takim {iyelerinin bilgi paylasimini kolaylagtirarak pazarlama stratejilerinin
etkinligini artirmaktadir. Literatiirde, bu modellerin organizasyonel performans iizerindeki etkisini
inceleyen bir¢ok c¢alisma bulunmakla birlikte, pazarlama ekipleri 6zelinde daha fazla ampirik
arastirmaya ihtiyag duyulmaktadir.

3.2. Pazarlama Takimlarinda Stratejik Karar Alma Siireci ve Ortak Zihinsel Modeller

Pazarlama takimlari, tiiketici taleplerinin anlagilmasi, marka konumlandirmasi, rekabet analizleri ve
uzun vadeli stratejilerin belirlenmesi gibi karmasik kararlarla karsi karsiyadir. Bu tiir stratejik kararlar,
genellikle yiiksek diizeyde belirsizlik ve risk igermekte olup, takim iiyeleri arasinda etkin is birligi ve
koordinasyonu gerektirmektedir (Mintzberg, 1998). Ortak zihinsel modeller, bu siireglerde takim
iiyelerinin stratejik yonelimlerini uyumlu hale getirerek karar alma kalitesini artiran etkin bir rol
iistlenmektedir (Day, 2011).

Stratejik karar alma siirecleri, takim iiyelerinin bireysel bilisel yeteneklerinin yan sira, paylasilan bilgi
ve ortak anlayisin varligma da baghdir (Mohammed, Ferzandi & Hamilton, 2010). Pazarlama
ekiplerinde ortak zihinsel modellerin bulunmasi, bilgi akisini hizlandirmakta ve belirsizlik durumlarinda
hizli ve tutarli kararlarin alinmasii saglamaktadir (Rentsch & Klimoski, 2001). Literatiirde, ortak
zihinsel modellerin yiiksek diizeyde paylasildigi ekiplerde iletisim sorunlarmin azaldigi, takim
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performansinin arttig1 ve stratejik hedeflere ulasmanin kolaylastigi vurgulanmaktadir (Cannon-Bowers
& Salas, 2001; Mathieu v.d., 2000).

Pazarlama takimlarinda stratejik karar alma siireglerinde ortak zihinsel modellerin etkisi, 6zellikle kriz
durumlarinda ve yliksek rekabet kosullarinda belirginlesmektedir (Burke v.d., 2006). Takim iiyelerinin
ortak hedeflere yonelik ortak bir perspektife sahip olmalari, hizli degisen pazar kosullarina uyum
saglama becerilerini artirarak rekabet avantaj1 olusturmaktadir. Bu modeller, pazarlama yoneticilerinin
tiiketici ihtiyaclarina yonelik daha etkili stratejiler gelistirmelerine olanak tanimaktadir (Day, 2011).

Pazarlama takimlarindaki stratejik karar alma siireclerinde ortak zihinsel modellerin gelistirilmesi ve
giiclendirilmesi, organizasyonlarin uzun vadeli hedeflerine ulasmalarinda 6nemli bir stratejik faktordiir.
Ancak, mevcut literatiir, bu iliskinin farkli sektorler, takim yapilar1 ve kiiltiirel baglamlarda nasil
degistigini ortaya koymak iizere daha fazla ampirik galismaya ihtiya¢ oldugunu goéstermektedir. Bu
dogrultuda gelecekteki arastirmalar, ortak zihinsel modellerin farkli organizasyonel ve kiiltiirel
baglamlarda etkilerini ayrintili olarak inceleyerek literatiire katki saglayabilir.

3.3. Ortak Zihinsel Modellerin Karar Alma Siirecine Etkisine Yonelik Arastirmalar

Ortak zihinsel modellerin pazarlama ekiplerindeki stratejik karar alma siirecine etkileri iizerine yapilan
ampirik ¢aligmalar, takim i¢i iletisim, koordinasyon ve bilgi paylasimi gibi unsurlarin kritik 6nemini
ortaya koymaktadir (Day, 2011). Literatiirde bu alanda yapilan aragtirmalarin ¢ogu, ortak zihinsel
modellerin pazarlama ekiplerinin etkinligini ve stratejik kararlarmn kalitesini artirdiginm1 gostermektedir.
Ornegin, Mathieu ve arkadaslarmin (2000) calismasinda, ortak zihinsel modellere sahip takimlarmn
belirsizlikleri daha iyi yonettigi ve karar alma siireclerinde daha yiiksek performans gdsterdigi
bulunmustur.

Mohammed ve arkadaslart (2010), ortak zihinsel modellerin &zellikle takim i¢i bilgi akisim
hizlandirdigini ve takim stratejilerinin belirlenmesinde ortak hedeflerin daha agik bigimde anlagilmasini
sagladigini vurgulamistir. Buna paralel olarak, Rentsch ve Klimoski (2001), ortak zihinsel modellere
sahip pazarlama ekiplerinin, 6zellikle kriz durumlarinda hizli ve dogru kararlar alma yeteneginin
arttigini belirtmigtir.

Burke ve arkadaslarinin (2006) gergeklestirdigi arastirmaya gore, ortak zihinsel modeller, calisma
ekiplerinin degisen pazar kosullarina adaptasyonunu kolaylagtirmakta, bu da rekabetgi avantaj elde
etmeyi saglamaktadir. Benzer sekilde, Gibson (2001), ortak zihinsel modellerin takim {iyelerinin
bireysel yeteneklerini tamamlayici bir rol {istlendigini ve takim bazinda performansi artirdigini ortaya
koymustur.

Bununla birlikte, literatiirde pazarlama takimlarindaki ortak zihinsel modeller iizerine yapilan
caligmalarin genellikle Kuzey Amerika ve Avrupa lilkeleri baglaminda yiiriitiildiigii gézlenmektedir.
Dolayisiyla farkl kiiltiirel baglamlarda ortak zihinsel modellerin takim kararlarma etkisini ele alan
aragtirmalara ihtiya¢ vardir. Ayrica, sektorel farkliliklarin ve organizasyonel yapilarin ortak zihinsel
modeller iizerindeki etkilerinin de daha kapsamli olarak incelenmesi 6nemlidir.

3.4. Pazarlama Takimlarinda Ortak Zihinsel Modellerin Gelistirilmesine Yonelik Yaklasimlar

Pazarlama takimlarinda ortak zihinsel modellerin gelistirilmesi, bilingli caba ve organizasyonel destegi
gerektirir. Literatiir, bu modellerin olusturulmasinda en etkili yaklasimlarin egitim programlari, takim
caligmasi uygulamalan ve liderlik yaklasimlari oldugunu vurgulamaktadir (Cannon-Bowers & Salas,
2001; Burke v.d., 2006). Ozellikle ¢apraz egitim (cross-training) gibi ydntemler, ekip iiyelerinin
birbirlerinin rollerini anlamalarini saglayarak takim i¢i empati ve ortak anlayisi artirmaktadir (Salas v.d.,
2009).

44



ALY . .. .
“@J)INCOHIS INCOHIS 2025 SPRING | MAY 31, JUNE 1, 2025 ISTANBUL/TURKIYE | INTERNATIONAL CONGRESS OF
NEW HORIZONS IN SCIENCE AND SOCIAL SCIENCES | SOCIAL SCIENCES PROCEEDINGS BOOK

Liderlik tarzlar1 da ortak zihinsel modellerin olugsmasinda etkin bir role sahiptir. Takim liderlerinin agik,
katilime1 ve 6grenmeye acik bir tutum sergilemesi, takim i¢inde bilgi paylagimini ve giiveni tesvik eder.
Yapilan arastirmalar, miitevazi ve destekleyici liderlik tarzlarinin ortak zihinsel modellerin gelisimini
hizlandirdigin1 ortaya koymaktadir (Edmondson, 1999). Liderlerin psikolojik giivenlik ortami
olusturarak, ekip iiyelerinin endiselerini ve fikirlerini agik¢a dile getirmelerini saglamalari, takimin ortak
hedefler etrafinda birlesmesini kolaylastirmaktadir.

Organizasyonel yapi ve iletisim siiregleri, ortak zihinsel modellerin siirdiiriilmesinde 6nemli bir
etkendir. Seffaf, acik ve diizenli iletisim kanallarina sahip organizasyonlarda, pazarlama takimlar1 ortak
hedeflere daha hizli odaklanabilir ve belirsizlik durumlarinda etkin koordinasyon saglayabilir
(Mintzberg, 1998; Day, 2011). Dijital isbirligi araglar1 ve proje yonetimi yazilimlar1 gibi teknolojik
coziimler, takim iiyelerinin gorev ve sorumluluklar1 konusunda siirekli farkindaliklarini destekleyerek
ortak zihinsel modellerin giiglenmesine yardimci olmaktadir (Mohammed, Ferzandi & Hamilton, 2010).

Ornegin, teknoloji sektoriinde faaliyet gosteren orta olcekli varsayima dayali bir firma olan
TechKocaMof'un (isim, yazar tarafindan varsayima dayali olarak olusturulmustur) pazarlama ekibi, yeni
bir iiriin lansman1 Oncesinde ortak zihinsel modellerini gelistirmek i¢in capraz egitim, diizenli
bilgilendirme toplantilar1 ve ortak dijital proje panolari kullanmigtir. Takim liderinin agik ve katilimci
liderlik yaklagimi sayesinde ekip iiyeleri, {iriiniin hedef kitlesi, temel mesajlar1 ve basar kriterleri
tizerinde ortak bir anlayig gelistirmistir. Bu ortak anlayis, lansman siirecinde takim i¢i iletigimi artirmig
ve hizli kararlar alinmasim saglayarak kampanya hedeflerine ulasmay1 kolaylastirmistir. Ayrica ekip,
lansman sonrasi degerlendirme toplantilariyla 6grenilen dersleri kayit altina almis ve boylece ortak
zihinsel modelin stirekliligini saglamistir. Bu varsayima dayali 6rnek, ortak zihinsel modellerin
pazarlama takimlarinda stratejik hedeflere ulasilmasinda ve takim performansinin artirilmasinda
oynadigi kritik rolii ortaya koymaktadir.

Yukaridaki varsayima dayali olan TechKocaMof sirketi asagidaki adimlar1 kullanarak ortak zihinsel
model ¢aligmasi yapabilir. Bu baglamda asagidaki temel adimlar 6nerilmektedir:

e Takim liderinin yonlendirdigi kick-off (proje baglangi¢c toplantisi) toplantilarinda ortak
hedeflerin belirlenmesi ve bu hedefler iizerinde tiim ekibin mutabakat saglamasi.
¢ Roller ve sorumluluklarin netlestirilmesi i¢in agik bir rol tanimlama ve gdérev dagilimi ¢aligmasi
yapilmast (Mohammed v.d., 2010).
e Miisteri persona atolyeleri (pazarlama ekiplerinin hedef kitlelerini daha iyi anlamak amaciyla
birlikte yiiriittiikleri grup calismalar1) ve mesaj stratejisi toplantilariyla ekip i¢inde paylasilan
bir miisteri ve pazar anlayisi olusturulmasi (Day, 2011).
e Diizenli iletisim siireglerinin haftalik toplantilar ve dijital igbirligi araglariyla desteklenerek
stirdiiriilmesi (Burke v.d., 2006).
e Lansman sonrasi degerlendirme toplantilariyla 6grenilen derslerin kayit altina alinmasi ve
bdylece ortak zihinsel modelin giincellenerek siirdiiriilmesi (Gibson, 2001).
Bu adimlarin sistematik olarak uygulanmasi, pazarlama ekiplerinin belirsizlikleri daha etkili
yonetmesini, iletisim ve koordinasyonu artirmasini ve bdylece organizasyonlarin stratejik hedeflerine
ulagmasini kolaylastirir (Edmondson, 1999).

4. SONUC

Bu caligmanin genel bulgulari, pazarlama takimlarinda ortak zihinsel modellerin stratejik karar alma
siireglerine onemli katkilar sagladigini ve ekip verimliligini artirdigini géstermektedir. Oncelikle, ekip
icinde paylagilan bir anlayisin varligi belirsizligi azaltmakta ve karar alma siirecine netlik
kazandirmaktadir. Ortak zihinsel modeller sayesinde takim tiyeleri, karmasik ve belirsiz durumlarda
benzer varsayimlara ve beklentilere sahip olarak daha hizli ve tutarli kararlar alabilmektedir. Buna
paralel olarak, paylasilan bu biligsel ¢ergeve ekip i¢i iletisimi gliglendirmekte, yanlis anlamalari en aza
indirerek bilgi paylagimini ve is birligini artirmaktadir. Boylece, ortak zihinsel modeller pazarlama
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takimlariin stratejik diisiinme ve kolektif karar verme yetkinliklerini biitlinciil bir sekilde destekleyen
kritik bir unsur olarak ortaya ¢ikmaktadir.

Arastirma bulgulari, uygulamada pazarlama ekiplerinin yonetimine dair yol gdsterici niteliktedir.
Liderlik ve ekip dinamikleri, ortak zihinsel modelin gelisiminde belirleyici bir rol oynamaktadir.
Yoneticilerin ekip i¢in net bir vizyon belirlemesi ve glivene dayali, agik bir iletisim kiiltiirii insa etmesi,
ekip tlyelerinin ayn1 hedef dogrultusunda birlesmesini kolaylastirmaktadir. Ayrica, esnek ve isbirligine
acik bir organizasyon yapisi, bilgi paylasimin tesvik ederek ortak zihinsel modellerin benimsenmesine
zemin hazirlamaktadir. Bu dogrultuda, pazarlama takimlarinda ortak zihinsel modelleri gelistirmeye
yonelik cesitli uygulamalar onerilmektedir. Ornegin, diizenli ekip toplantilartyla ortak hedeflerin
belirlenmesi ve rollerin netlestirilmesi; miisteri persona atolyeleri ve benzeri grup c¢alismalari
araciligryla pazara ve miisteriye yonelik kolektif bir bakis agisi olugturulmast; haftalik iletigim rutinleri
ve dijital isbirligi platformlar1 sayesinde siirekli bilgi akiginin saglanmasi; ve proje sonrasi
degerlendirme oturumlariyla edinilen tecriibelerin ekipge paylasilmasi, ortak zihinsel modellerin
gelisimini destekleyen baslica uygulamalardir. Boylesi sistematik ve bilingli uygulamalar, pazarlama
ekiplerinin belirsizlikleri daha etkili yonetmesine, iletisim ve koordinasyonu pekistirerek stratejik
hedeflerine daha etkin bi¢imde ulasmasina olanak tanimaktadir.

Ayrica, ortak zihinsel modellerin gelistirilmesi ve siirdiiriilmesi amaciyla kullanilabilecek dijital
uygulamalar arasinda proje yonetimi i¢in Trello (https://trello.com), Asana (https://asana.com) ve Jira
(https://www.atlassian.com/software/jira), anlik mesajlasma ve iletisim i¢in Slack (https://slack.com) ve
Microsoft Teams (https://www.microsoft.com/tr-tr/microsoft-teams/group-chat-software), dijital
igbirligi ve atdlye calismalari i¢in ise Miro (https://miro.com) ve Mural (https://www.mural.co)
oOnerilebilir. Bu araglar, ekip itiyelerinin siirekli etkilesim i¢inde bulunmalarini saglayarak ortak anlayisin
giiclendirilmesine ve stratejik hedeflerin etkin bi¢imde yonetilmesine katki saglamaktadir.

Bununla birlikte, bu ¢aligma mevcut literatiirdeki bazi bosluklara isaret etmekte ve gelecekteki
arastirmalar i¢in onemli firsatlar sunmaktadir. Ozellikle, pazarlama takimlarinda ortak zihinsel
modellerin etkilerinin farkli sektorler, takim yapilar1 ve kiiltiirel baglamlar agisindan incelenmesi
gerekmektedir. Ayrica, takim i¢i dinamiklerin (6rnegin ekip iiyelerinin uzmanlik ¢esitliligi, aralarindaki
giiven diizeyi ve ¢atisma ¢oziim yontemleri gibi) ortak zihinsel modelin olusumu ve siirdiiriilebilirligi
iizerindeki etkileri derinlemesine arastirilmalidir. Teknolojinin is birligi yontemlerini doniistiirmesiyle
birlikte, sanal veya cografi olarak daginik pazarlama ekiplerinde ortak zihinsel modellerin nasil
gelistirildigi de incelenmelidir. Son olarak, ortak zihinsel modellerin pazarlama performans gostergeleri
iizerindeki uzun vadeli etkilerini 6lgen ampirik ¢alismalarin yapilmasi, literatiirdeki 6nemli bir eksikligi
giderecektir.

Sonug olarak, bu calisma, pazarlama takimlarinda ortak zihinsel modellerin stratejik karar alma
stireclerindeki kritik roliinii kavramsal ve uygulamali boyutlariyla kapsamli bir bicimde inceleyerek
literatiirdeki teorik bosluklar1 gidermekte, pazarlama ekiplerinin verimlilik, koordinasyon ve iletisim
yetkinliklerini artirmak i¢in kullanabilecekleri yontem ve araglari vurgulamaktadir. Calismanin ortaya
koydugu bulgular, ortak zihinsel modellerin takim i¢i belirsizlikleri azaltarak daha tutarli, hizli ve etkili
kararlarin alinmasina olanak sagladigini gostermekte ve bdylece yoneticilere takim yonetimi konusunda
somut ve pratik rehberlik sunmaktadir. Ayrica bu ¢alisma, ortak zihinsel modellerin gelistirilmesi ve
stirdiiriilebilirligi acisindan liderlik tarzlariin, organizasyonel yapilarin ve dijital teknolojilerin 6nemini
belirginlestirmekte; bu dogrultuda gelecekte yapilacak ampirik arastirmalar i¢in de agik ve yonlendirici
oneriler getirmektedir. Boylelikle ¢alisma, hem pazarlama literatiiriine hem de yonetsel uygulamalara
degerli katkilar sunarak, konuya iliskin bilgi birikiminin derinlestirilmesine ve isletmelerin rekabetgi
avantajlarim giiglendirmesine yardimci olmaktadir.
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Abstract

Consumerism is usually claimed to be a non-moral phenomenon. In this perspective, consumer culture
and its underlying consuming mentality tends to be irrelevant to any ethical critique. Yet, it is obvious
that consumerism evolves in parallel with an increasing consumption of world’s resources. The result
of scientific research performed in the domain of environmental studies attests that consumerism is
leading individuals to over-consumption and unsustainable lifestyles. In fact, according to empirical
data from the Global Footprint Network, the average consumption of humanity has shortly exceeded the
average sustainable rate. When one evaluates the impact of consumerism in the light of the ecological
theory of sustainable lifestyles, there is an ethical dilemma which comes to the open. While, on the one
hand, the world counts a number of individuals whose lifestyles and consuming scales testify for an
active engagement in consumerism, there are, on the other hand many other people who are still
miserable, whose consuming capabilities fail to cover basic needs. Yet, any approach to resolving the
impact of consumerism requires facing the problem of the discrepancies in individuals’ consuming rates.
The proposed methodological approach thus resorts to normative ethics in effort to formulate possible
solutions. The analysis comes to the conclusion that, in order to resolve the issue at state, there is a need
of re-establishing sustainable consuming equilibrium; and this can be achieved by setting up national
and global political policies which would allow the balancing of existing discrepancies in individuals’
consuming scales, and encourages people to adjust their consuming mentality.

Keywords: Consumerism, culture, sustainability, ethics, consuming mentality
INTRODUCTION

The link between consumerism and ethics is sometimes contested. Generally, people’s routine
of consuming is considered as legitimate, and this seems to obscure any ideological element linked to
consumerism. Yet, consumerism as a sociological and economic phenomenon has some effects which
raise ethical concerns. This paper will critically examine consumerism and its guiding consuming
mentality in order to show how the impact of this phenomenon raises some important ethical problems.
My critical analysis will depart from a general outlook on consumerism and its characteristics. A
reference to ecological footprint will be made in order to provide concrete and empirical evidence to the
notion of sustainability of human consumption, and also to demonstrate how consumerism is prone to
lead individuals to unsustainable lifestyles. As will be suggested, any adequate resolution to the
problems that consumerism generates must be ethically grounded, and must be able to resolve the
dilemma of balancing existing discrepancies in peoples’ consumptive rates, and allow individuals to
revise their consuming mentality. Finally, the discussion will be extended to the normative in an effort
to formulate possible ethical responses to the problems that consumerism generates.

The characteristics of consumerism and its driving forces

The word consumerism can have two different meanings. Firstly, it can refer to a globally
oriented economic movement, whose goal focuses on promoting and protecting the rights and freedoms
of consumers (Colston E. Warne, 1972, p 17). Secondly, consumerism refers to a phenomenon which is
linked to the modern society in its economic and social aspects. This phenomenon was influenced by
the processes of industrialization and its underlying commoditatization and is fundamentally
characterized by massive consumption of produced goods and services (Roberta Sassatelli, 2007, 9-17).
My discussion of consumerism will then focus on this second and broad meaning.
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In order to better grasp the meaning of consumerism, it is important to distinguish it from mere
consumption. Consumption can simply mean the purchase and use of goods and services (Kelly 2003).
Though consumerism is fundamentally based on human consumption, consumerism cannot be solely
reduced to mere consumption. While consumption, on the one hand, is a necessary and unavoidable
element for human life, consumerism, on the other hand, is a form of human mentality of consuming.
Consumerism is not necessarily for human’s needs satisfaction, even though such an orientation may
not be totally excluded. But it is driven by an inherent desire of pleasure seeking and pleasure satisfaction
linked, more or less, to a form of modest hedonism. For instance, if someone goes somewhere for a
touristic holiday, one is not solely motivated by the need for relaxation and refreshment, but also
pleasure seeking and pleasure satisfaction. In addition, from the consumerist perspective, one can have
leisure time by, for instance, going for shopping just for the fun of it. Therefore, consumption of goods
and services is at the centre of consumerism, but the later is much broader than mere consumption'.

Moreover, from the point of view of its economic characteristics and influence, consumerism
can, at some extent, be interpreted as a practical tool fostering capitalism. In fact, consumerism is
fundamentally characterized by massive consumption of produced goods and services. A massive
consumption requires a massive production of consumable goods. Thus, the producer’s basic orientation
is to satisfy the consumptive demands of consumers. Yet, consumption of goods and services can only
offer a partial satisfaction. In this perspective, consumption of goods and services becomes an ever-
evolving process accompanied with an ever-increasing consumption. An increasing consumption
becomes an open opportunity for the capitalist, and one of the capitalist’s main goals is to ensure that
such an opportunity remains alive.

In 1955, Victor Lebow, an American economist, showed how the producer’s aim is to foster
increasing consumption by creating a close relationship between the consumer and commodities. He
argues:

Our enormously productive economy demands that we make consumption as our way of life,
that we convert the buying and the use of goods into rituals, that we seek our spiritual satisfaction
and our ego satisfaction in consumption. The measure of social status, of social acceptance, of
prestige, is now to be found in our consumptive terms. The greater the pressures upon the
individual to conform to safe and accepted social standards, the more does he tend to express
his aspiration and his individuality in terms of what he wears, drives, eats, his home, his hobbies
(...). We need things consumed, burned out, worn out, replaced and discarded at an ever-
increasing rate (Quoted in Alan Durming, 1992).

From Lebow’s view, consumerism transforms human relationship with commodities, and makes
commodities become tools for individuals’ self-expression in the society. In fact, with regard to
consumer culture, a commodity is not only considered as a consumable good, but as something endowed
with social meaning. For instance, driving an expensive car has an implication on someone’s social and
economic status. In this perspective, consumerism insinuates an idea of identity seeking and identity
building, which is inherent to the social meaning of consuming experience.

Therefore, people tend to express their individuality through consumption by affording certain
social standards which externalize their economic capabilities. One’s consuming standard is then
considered as an important element for one’s social identity. Yet, interpreting someone’s identity from
his/her consuming standards seems to be problematic. In fact, identity is usually understood as an
expression of the inner-self rather than external appearances of wealth. One may then wonder how far

! Though it is arguable that consumerism, as an economic and sociological phenomenon, cannot be reduced to
mere consumption, its practical effects within a particular society can only be observed through people’s way of
life expressed in their living styles and their consuming habits and rates. In this regard, consumerism can be
evaluated, not from its conceptual ground but from its practical effects (the consequences of the consuming
mentality which drives it). In this perspective, my analysis of consumerism gives large consideration of
individuals’ consumptive rates which constitute concrete evidence of the practical effects of consumer culture.
This approach allows the establishment of a clear link between consumerism and (un)sustainability of individuals’
lifestyles, and provides an explicit basis for the ethical concerns linked to the effects that consumerism generates.
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these external signs of people’s standards of living can genuinely be expressions of human identity. For
instance, it may be hard to determine how far one is being authentic to him/herself by choosing to travel
in a private get rather than traveling in a public flight. There is no objective link between one’s
consuming standards and one’s identity. In this regard, the notion of linking external signs of wealth to
human identity building remains at some extent inexplicit.

Though the link between human identity building and consumerism seems to beg a question, it
is defensible that consuming standards are related to people’s interpretation of one’s social status. In
support of this notion of linking human consuming standards to people’s social status, Torstein Veblen
argues, in his Theory of the Leisure Class (1899), that someone’s consumption externalizes his wealth
and his social status. He asserts that some individuals can consume goods and services just to show how
rich they are (98). Veblen’s notion of conspicuous consumption, which was the result of his
interpretation of consuming behavior of some individuals in the American society of his time, is still
valid today. In fact, Veblen’s interpretation of conspicuous consumption is still meaningful for
contemporary developed and affluent societies, and may also be relevant to any society. People who
consume goods and services just to externalize their economic capabilities still exist in contemporary
times. However, it is important to note that everyone does not necessarily externalize his/her wealth
through consumption. There are some individuals who are economically wealthy but who still live a
sober lifestyle. But it can be supported that people, who choose to live a sober lifestyle rather than the
one their economic conditions can afford for them, are indeed fewer than those who choose to live on
the standards of their economic means. Consequently, it can be defended, at some extent that
consumerism, in its underlying trends of human consuming experience, is a silent mode of self-
expression in which people’s individualities and economic capabilities are externalized.

Consumerism has reshaped human consumption into consuming standards whose result is an
ever-increasing consumption. In fact, consumerism assumes different levels of social statuses and
prestige. By the phenomenon of emulation, people’s consuming preferences mostly refer to the traced
social standards by pursuing the fashionable or the socially valuable. Yet, the market keeps on feeding
people’s desires by introducing new fashions and new social standards of prestige. Nonetheless, what is
fashionable today or what is accepted as sign of social prestige is shortly replaced, making the whole
process ever-evolving and producing an increasing consumption.

In addition, advertisement is a tool which is used to foster people’s consuming inclinations by
stimulating them to consume. For instance, advertisement shows to consumers that they have certain
needs, and that there is a ready solution for satisfying such needs. In this perspective, the system of
production does not only produce consumable goods and services but it also produces the conviction for
consumers that they need the produced goods and services. In fact, one cannot have an expressed need
for something which is out of his conceptual menu. For instance, it is impossible for someone to have a
need for an IPod when one has never seen it or heard about it. But as soon as one is introduced to an
IPod, it immediately becomes part of one’s conceptual menu, and the need for it can then be generated.
In similar way, advertisement influences people’s consuming scales by stimulating the ‘creation’ of
needs which are partially satisfied by consuming produced goods and services. In this view, the market
does not only produce goods and services, but it also produces the needs such goods are meant to satisfy.
Consequently, from the consuming appetitive stimulation that advertisement creates, consumerism
evolves in parallel with an ever-increasing consumption.

Nevertheless, an ever-increasing consumption raises some concerns linked to the notion of
sustainability of human consumption. Obviously, consumerism seems to be evolving and taking the
form of a way of life for many individuals in many parts of the world. As a consequence, the earth’s
resources are being used in a manner which keeps little for future generations. One fundamental question
this phenomenon raises is how far can human life on earth be sustained if consumerism becomes a
generally and globally accepted lifestyle?
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Consumerism as a cause of unsustainable lifestyles: Empirical evidence

Before demonstrating how consumerism is prone to lead individuals to unsustainable lifestyles,
it is important to first understand the meaning of a sustainable lifestyle. The sustainability of
consumption is measured by comparing human consumption of world’s resources” and the ecosystem’s
capacity to regenerate the used resources. In this perspective, a sustainable life style is one whose
consumption and possible wastage do not exceed the average rates of the world’s ecosystem capacity of
self-regeneration (Wackernagel, 1998, 10). Scientists have established a method which helps to evaluate
the sustainability of people’s life styles either on global or on country levels. The method is what is
commonly known as Ecological Footprint. Ecological Footprint can be defined as a scientific method
which measures and compares human consumptive demand on nature with the ecosystem’s capacity to
regenerate the consumed resources. The method proceeds by assessing the biologically productive land
and marine area required to produce the resources a human population consumes and absorb the
corresponding waste (Weckernagel, 1998, 13).

With the assessment of this method, it is possible to estimate how many planets earth it would
require to sustain humanity if every person lived a certain lifestyle. Per capita ecological footprint allows
comparison of consumption and lifestyles, and at the same time checking the capacity of nature to
provide for such consumption scale. This tool also gives indications which help to evaluate to what
extent a nation uses more or less resources than is available within its territory or to what extent people’s
lifestyles in such a society depends on external resources. In other words, ecological footprint provides
a reliable view on the sustainability or non-sustainability of any given lifestyle. For instance, in 2006,
the average biologically productive area per person worldwide was 1.8 gha (gha = global hectares) per
capita. In terms of sustainability of human consumption, scientists assert that the average rate of human
consumption which is sustainable is approximately 1, 3 gha per person. In other words, this rate indicates
the maximum sustainable consumption for a person which the ecosystem is able to naturally sustain.
Suggestively, any sustainable consumption should not exceed this rate.

Yet, besides the above scientific indications which show that global average ecological
footprint of sustainable human consumption has been shortly exceeded, some societies have an average
ecological footprint which is much higher than the scientifically proposed limit. To give some few
examples on country levels: Unites Arab Emirates: 10,68 gha per person; USA: 8 gha per person;
Netherlands: 5,19 gha per person; Switzerland: 5.6 gha per person, South Africa:3,32 gha per
person...Some countries still have below average ecological footprints: Cameroun: 1, 08 gha per person;
Indonesia: 1,21 gha per person; Burundi: 0,9 gha per person; Philippines: 1,30 gha per person,...(Report
of the Global Footprint Network, 2010).

From the latest report of the Global Footprint Network? (Published in 2010), there is a general
observation that human ecological footprint has already exceeded of 20 percent the productive capacity
the planet’s ecosystem can naturally sustain (ibid). A philosopher may not put much emphasis on the
veracity of the above scientific indices. But what can hold his attention might be the implications of high
and low consuming scales, and their possible impact. The above indications show, not only that, some
consumptive lifestyles are not sustainable, but also that there are some considerable discrepancies in
people’s consumptive rates among different nations. Such discrepancies, however, are not exclusively
observable among consuming rates among countries; they also exist among individuals within each
country as people’s living styles are diversified within each society. Arguably, the more people are
engaged in consumerism, the higher is their ecological footprint. Yet, people’s engagement in consumer
culture has some economic connotation.

In fact, people’s capacity to engage in consumer culture depends on some key factors such as
having the means of consumption at their disposal. This particularly includes the financial means to

2 “Consumption of resources’ implies that any consumable good is generated from the transformation of some

resources.
3 Global Footprint Network (GFN) is an independent policy institute based in the United States, Belgium and
Switzerland whose focus is to work on tools for advancing sustainability of human consumptive demand on the
planet.
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purchase consumable goods and services available at the market. Consequently, everybody cannot
participate in consumerism. Though it can be argued that every person participate, at some extent, in
consumer behavior as everyone must necessarily use goods and services to live, the poor’s participation
in consumer culture is indeed limited. Without sufficient financial means to purchase goods and services,
one can hardly be part of the consumer culture. In this regard, through its link with affluence,
consumerism appears to be a phenomenon which is, at some extent, naturally exclusive for the world’s
poorest individuals. Though it is arguable that people’s financial capability is among the leading factors
guarantying individuals’ involvement in consumer culture, consumerism is not sorely limited to the first
world. It is a global phenomenon. In fact, even though a country may be of low economic income, there
must be at least some few individuals who are economically well equipped and who can actively
participate in consumer culture as they wish. Obviously, a country cannot be poor on a level that all
inhabitants are deprived of economic means. Any country, whatever may be its economic conditions,
must necessarily have a certain class of elites who are economically better off than the rest of population.
Consequently, consumerism is global in its reach and influence.

Consumerism has some effects which raises ethical concerns. Firstly, it evident that some
people consume earth’s resources in a manner which leaves little for future generations, while others
are living in debilitating poverty. Secondly, consumerist behavior is prone to damaging the environment
and contributes to global warming. Thirdly, when one considers people’s consumption within politically
bounded societies, it is observable that societies whose inhabitants are massively involved in consumer
culture use resources on much higher rates than other societies. As a consequence, individuals’
consumption requires replication to external resources to sustain their consumptive rates. Such an
external replication can have some negative impacts such as triggering conflicts over resources and
threatening world’s peace. Fourthly, given the ecosystem capacity to regenerate consumed resources,
there is a limit of human consumption which is sustainable. Such a limit should be maintained to avoid
possible future disastrous effects on humanity. All these issues call for an ethically inspired regulation
of consumerism and its effects.

One may wonder why these issues need an ethically inspired response. Concretely, the
mentioned problems are linked to human choices. In fact, consumerism is not a natural phenomenon.
But it is a result of human mentality of consuming, influenced, more or less, by affluence. In this regard,
the mentioned problems which come as the consequential impact of consumer culture questions the
rightness of human choice of certain lifestyles rather than the alternatives. Obviously, as long as we are
involved in what is right in terms of making a choice among various alternatives, we are inescapably in
the domain of normative ethics*. Consequently, any response to the above challenges must be ethically
grounded if it is to avoid the danger of being grossly inadequate to the issues at stake.

The need for an ethically based resolution to the problems consumerism creates become more
evident when one considers the consuming mentality which guides consumer culture. The human
mentality of consuming which drives consumerism is closely linked to human self-interest. In fact, in
the perspective of the human mentality which guides consumerism, any possible lifestyle seems to be
acceptable as long as individuals concerned can afford it. When people have financial means at their
disposal, they assume that they can spend on consumable goods and services without any possible ethical
barrier. Potential effects of such consuming mentality are hardly considered. Yet, as has been shown, an
indiscriminate consumption of earth resources is a dangerous choice even though one may be able to
afford. The notion of sustainability of human consumption suggests that the earth is a shared and
common provider for humanity’s consumption, and any act of over-consumption or wastage of
resources may be of harmful effects either for the present (environmental damage) or for the future
(scarcity of resources)

Sustainable consuming equilibrium: An ethically motivated resolution

In view of the mentioned ethical problems linked to consumerism, there is an equilibrium in
humanity’s consumptive rates which is needed in order to keep the planet as an ecologically safe for

4 Normative ethics is a branch of philosophical ethics whose role is to clarify which act or choice would be right
in given circumstances.
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contemporary and future generations. Though it has been shown that consumerism is closely linked to
people’s economic capabilities, such equilibrium, however, should not solely appeal to balancing
consuming rates between poor and rich societies. As has been emphasized, consumerism is a global
phenomenon. Over-consumption is not exclusively observable in wealthy societies. Even in averagely
poor societies, over-consuming individuals are present, even though their high consuming rates are
overshadowed by the general under-consumption of the mass when the general consuming rates of the
society are put to test. In this perspective, the adjustment of consumption would then consider both local
and global dimensions and also take into account the balancing of under-consumption and over-
consumption on individual, national and global levels.

The pursuit for such a consuming equilibrium may require an adjustment of the consumption
of some individuals in order to give room to the consumptive betterment of some other people who are
economically worst off, and whose economic capabilities are unable to allow them to cover basic needs
such as shelter, medical care, food, clothing, etc. Such an adjustment would aim at ensuring that the
average of global consumption is sustainable, and all peoples, including the world’s poorest individuals,
can cover basic needs in terms of consuming goods and services. The balancing should also take into
consideration the sustainability of human consumptive demands on the planet to ensure that any possible
solution to this issue go along with the notion of sustainability of human consumption of earth’s
resources.

One may wonder why my arguments tend to favor a resolution which appeals to balancing
existing discrepancies in human consumption. As already mentioned, there is a level of human
consumption which is sustainable. Scientific indications show that, in contemporary times, human
consumptive demands on the planet are higher than what can be naturally sustained. Yet, while the
average of sustainable global consumption has been attained, there are still many people in the world
who are still miserable, whose consuming scales and lifestyles testify a state of destitution. Obviously,
it would be ethically indefensible to choose a solution to the issues at stake which would leave untouched
the existing discrepancies in peoples’ rates of consuming. Thus, any reliable solution should consider
possible rises of consuming capacities of some individuals to allow them to have a decent and dignified
lifestyle, and consider some adjustment of some consuming rates of some wealthy people in an effort to
seek a general and global sustainable equilibrium. Therefore, given the nature of the problem at stake,
the balancing of existing rates of consuming among societies and individuals seems to offer a reliable
solution, even though such a solution may not be completely satisfactory.

One important question which can be raised is how the suggested adjustment in people’s
consuming scales can be performed. Firstly, it is important to first note that my proposal does not aim
at any form of egalitarianism in peoples’ consumption. But, on one hand, it aims at affording a margin
of consuming capacity to the world’s poorest individuals to allow them to live dignified lifestyles; and
on the other hand, to find a way of reducing over-consumption and try to achieve a global sustainable
average of human consumption. Secondly, though the practical procedures may require affording some
economic means for some individuals, such an adjustment does not need to appeal to any form of
redistribution of world’s resources. The redistribution of word’s resources would not only be
unjustifiable, but it would also be practically impossible.

Thus, in my view, the adjustment of human consumption should be performed in two ways,
which are both ethically motivated. The first way is to improve the economic conditions of the world’s
poorest people to allow them to achieve a decent lifestyle. As will be argued bellow, such an
improvement can be performed through sustainable development via social corporate responsibility.
The second way is to encourage individuals on country and global levels to revise their consuming rates.
This can be implemented either by local and global political policies in order to reduce, even avoid over-
consumption and to maintain a global average of sustainable consumption.

Though my proposed resolution takes in account economic empowerment of world’s poorest
individuals, economic development and the sustainability of its accompanying consumption are two
issues which are hard to reconcile. In fact economic empowerment comes with an increase in
individuals’ consuming rates. One question would be which acceptable increase should be allowed? In
my view, the possible increase would only allow individuals to improve their lifestyles and not
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necessarily to make then rich. In this regard, the proposed reshaping of the world’s poor lifestyles would
not cause any threatening change to the overall global consuming sustainability.

How then can the lifestyles of the world poorest people be improved? The economic capabilities
of the world’s poor can be improved through a decisive action of corporate social responsibility.
Corporate social responsibility is a form of self-policing of any organization engaged in business to
regulate its own adherence to legal, ethical and safety standards (Carroll, B. 2008, 20). Its goal is to
embrace responsibility for companies’ actions and to ensure positive impact on the environment,
consumers and stakeholders, and to encourage growth and sustainable development.

Yet, one may seek to know how corporate social responsibility is able to provide part of the
response to the issues at stake. The processes of industrialization and globalization have made the world
as one single nation. Multinational companies can do business wherever possible in the world and get
resources from any part of the planet. This economic system allows the possibility for nations or
societies to acquire financial means, which subsequently can be used to forester consumption beyond
political borders. In this regard, due to interconnectedness created by globalization, people can have a
permanent possibility of acquiring financial means from an international set up, and this helps to sustain
people’s consumptive capabilities.

The ethical question which can then be raised is how much do such multinational companies
care for the well-being of the stakeholders, meaning those who can affect or be affected by the actions
of the business as whole. It is evident that the business transactions in which multinational corporations
are engaged must necessarily allow making profit. In fact, any business must allow the possibility of
making profit; otherwise it might not survive in the economic system. The ethical issue then is to ensure
that, from the profit made, the multinational companies contribute to the economic well-being of
stakeholders. In this regard, besides the required percentage for payment of taxes to local governments,
multinational corporations can take ethically motivated decision to give more in order to contribute to
the economic development of poor societies which are contributing to their businesses. This process can
contribute to reducing the gap among people’s economic capacities and allow some improvement of
lifestyles of some of the world’s poorest people. In addition, local governments should also make effort
to establish social justice in an effort to allow a just distribution of national resources among citizens
and then ensure decent lifestyles for all the citizens.

Moreover, global and local political policies should be established to reduce high consuming
scales of some individuals in effort to arrive to a globally sustainable consuming balance. Such policies
should fundamentally appeal to ensuring people’s understanding of the negative effects of consumerism
and the good the purported consuming adjustments is meant to achieve. Yet, the success of such local
and global policies may largely depend on people’s engagement to cooperate in facing the problems
consumerism generates. In this perspective, the resolution of the mentioned challenges require an ethical
choice that people should make as responsible and rational agents to regulate their consumptive demands
on the planets. Such a choice would require some people to change their lifestyles and avoids some
consuming habits which go along with consumerism.

The above proposal would also require over-consuming individuals to change their consuming
habits in an effort to reduce their consumptive demands in world’s resources and also lessen negative
effects of their consumption on the environment. However, it may be challenging to ensure the success
of this proposal. In fact, during the contemporary economic crisis, it has been proven that government’s
imposition of austerity measures on people is unsuccessful. The recent example of people resistance to
adopt governmental measures of austerity is Greece. Some individuals have proven to be reluctant to
change their lifestyles even temporarily to allow quick recovery the national economy. One may then
wonder how far implementable would be my suggestion of revising consumerist lifestyles.

Though some challenges in the implementation of my proposed resolution might be
unavoidable, it is indubitable that the regulation of human consumption as a way of ensuring
sustainability must come from fundamental human decision to change and regulate the scale of
consuming. Political policies can be set on both national and global levels, but fail to resolve the issue
at stake, if these are not accompanies with individuals’ cooperation. It is therefore imperative to raise
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people’s awareness on the problems consumerism originates so that they change their mentality of
consuming which is inherent to consumer culture, and then make responsible choices which would
consider securing a better future for generations to come. It is important for individuals to question their
consuming habits and the impact of their lifestyles. Consumerism is largely linked with choices people
make as consumers; any success in overcoming its undesired impact will largely depend on individuals’
effort to make responsible choices.
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Ozet

Giliniimiizde teknolojik gelismelerin hizla ilerlemesi, istihdam yapisinda O6nemli degisimlere yol
acmaktadir. Makinelerin insan giiciliniin yerini almasi bazi ¢cevrelerde issizlik kaygilarini artirirken; diger
yandan, vasifli ig giiciine olan talebin artmasiyla yeni istihdam alanlarinin olusacagi goriisii de
savunulmaktadir. Bu baglamda teknolojinin istihdam {izerindeki etkisi hem iyimser hem de kotiimser
yaklagimlarla degerlendirilmektedir. Bu calismada, 2001-2023 doénemi verileriyle Tiirkiye’de
teknolojik geligsmelerin istihdama etkisi ARDL sinir testi yontemiyle analiz edilmistir. Teknolojik
gelismeyi temsilen Ar-Ge harcamalari ve Ar-Ge’de ¢alisan arastirmaci sayisi; istihdam gostergesi olarak
ise istihdama katilim orani kullanilmistir. Analiz sonuglari, uzun vadede degiskenler arasinda anlamli
iligkiler oldugunu gostermektedir. Ar-Ge’de calisan arastirmaci sayist istihdami pozitif ve giiglii sekilde
etkilerken; Ar-Ge harcamalarinin istihdam iizerinde negatif ve anlamh etkisi oldugu saptanmistir. Bu
durum, Ar-Ge harcamalarinin istihdami artirmada tek basina yeterli olmadigini; etkinligin diisiik olmasi,
etkilerin gecikmeli ortaya ¢ikmasi ya da yapisal sorunlardan kaynaklanabilecegini gostermektedir.

Anahtar Kelimeler: Teknolojik Gelismeler, Istihdam, ARDL

THE IMPACT OF TECHNOLOGICAL DEVELOPMENTS ON EMPLOYMENT: ARDL
BOUNDS TESTING APPROACH FOR TURKIYE

Abstract

Today, the rapid advancement of technological developments leads to significant changes in the
employment structure. While the replacement of human labor by machines increases concerns about
unemployment in some circles, on the other hand, it is also argued that new employment areas will
emerge with the increase in demand for skilled labor. In this context, the impact of technology on
employment is evaluated with both optimistic and pessimistic approaches. In this study, the impact of
technological developments on employment in Turkey was analyzed with the ARDL bounds test method
using data from the period 2001-2023. R&D expenditures and the number of researchers working in
R&D were used as representatives of technological developments; and the employment participation
rate was used as the employment indicator. The analysis results show that there are significant
relationships between the variables in the long term. While the number of researchers working in R&D
affects employment positively and strongly, R&D expenditures were found to have a negative and
significant effect on employment. This situation shows that R&D expenditures alone are not sufficient
to increase employment; this may be due to low efficiency, delayed effects, or structural problems.

Keywords: Technological Developments, Employment, ARDL
1. GIRIS

Sanayi Devrimi’nden bu yana ekonomik yapilar1 derinden doniistiiren temel dinamiklerden biri olan
teknoloji, 6zellikle istihdam iizerindeki etkisiyle giderek daha fazla 6nem kazanmistir. Bu baglamda, iki
ana yaklasim dikkat cekmektedir. Bir taraftan, teknolojik ilerleme ve otomasyon siireci, emegin sermaye
ile ikame edilmesine yol agarak bazi iscilerin issiz kalmasina ya da becerilerini farkli alanlara
yonlendirmek zorunda kalmasina neden olmakta; bu da istihdam agisindan yikict sonuglar
dogurmaktadir. Diger taraftan, bu yikimin yaninda yapici bir etki de mevcuttur: Yeni {irlin ve hizmetlere
yonelik artan talep, yeni mesleklerin, is alanlarmin ve hatta sektorlerin ortaya c¢ikmasima imkan
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saglamaktadir (Schwab, 2023: 44-45). Bu ¢er¢evede, teknolojik gelismenin istihdam tizerindeki etkisini
inceleyen arastirmalar; ilkeler, donemler ve kullanilan analiz yontemlerine gore farkli ve cesitli sonuglar
ortaya koymustur.

Tiirkiye 6zelinde yapilan ampirik ¢alismalarda, teknolojik ilerlemenin istihdam tizerindeki etkileri farkli
boyutlartyla ele alinmistir. Aydin (2018), 1981-2015 donemi verileriyle teknolojik gelismelerin
istihdam1 vasifl isgiicii yoniinde doniistiirdiigiinii tespit ederken; Bayar ve Oztiirk (2020) teknolojik
gostergelerin (Ar-Ge, patent, yiiksek teknoloji ihracati) istihdam tizerindeki etkilerinin yoniiniin farkli
olabilecegini vurgulamistir. Benzer sekilde, Bulut ve Yenipazarli (2020), iiretim siireclerine yonelik
teknolojik gelismelerin istthdami azaltici, yeni iiriin temelli gelismelerin ise artirici etkide bulundugunu
ortaya koymustur.

Cengiz ve Sahin (2019) ise teknolojik ilerlemenin igsizlik orami iizerindeki etkisini ele almis; Ar-Ge
harcamalarinin issizligi azalttigini, ancak ekonomik biiylimenin istihdam yaratmadigini tespit etmistir.
Cetin (2022) ve Doganer (2022), Ar-Ge harcamalarinin istihdami olumsuz etkiledigini, ancak patent
gibi yenilik ¢iktilarin istihdami artirdigini  gostermistir. Topgu (2021) c¢alismasinda, Ar-Ge
harcamalarinin sektorel diizeyde farkl etkiler yarattigini; tarim istihdamini azaltirken sanayi ve hizmet
sektorlerinde artirict etki yarattigini vurgulamaktadir. Bu sonuglar, teknolojik gelismenin istihdam
iizerindeki etkisinin sektor, iilke grubu ve teknoloji tiiriine gore degistigini gostermektedir.

Bununla birlikte bazi aragtirmalar daha temkinli sonuglara ulagmaktadir. Seraj vd. (2023), patentlerin
istihdam iizerindeki etkisinin istatistiksel olarak anlamli olmadigini saptarken; Ugur (2024) G-20
iilkeleri i¢in yaptig1 panel analizde teknolojik gelismenin istihdam iizerinde belirgin bir etkisinin
olmadigini ortaya koymus, boylece dengeleyici goriisii desteklemistir. Sahinoglu ve Varict (2019) ise
Tiirkiye’de teknolojik gelismenin toplam istihdami ve 6zellikle kadin istihdamini olumsuz etkiledigini
gostermistir.

Kavramsal boyutta yapilan ¢alismalar da teknoloji-istihdam iliskisine dair farkli yaklagimlar ortaya
koymaktadir. Yesiltas ve Artar (2021), teknolojik doniisiimiin kisa vadede igsizligi artirabilecegini ancak
uzun vadede yeni is alanlarinin olusmasiyla istihdami artirma potansiyeli tasidigin1 vurgularken; Yantur
(2022), Tirkiye’de Endiistri 4.0 siirecine uyum konusunda firmalarin yeterince hazirlikli olmadigini ve
bu siirecin hizmet sektorii igin risk tasidigini belirtmektedir.

Bu ¢alisma, 2001-2023 donemine ait Tiirkiye verilerini kullanarak teknolojik gelismelerin istihdam
iizerindeki etkisini ARDL simir testi yontemiyle analiz etmeyi amaglamaktadir. Calismada teknoloji
gostergesi olarak Ar-Ge harcamalar1 ve Ar-Ge alaninda galisan arastirmaci sayisi; bagimli degisken
olarak ise istihdam orani ele alimmustir. Oncelikle, literatiirde yer alan farkli bulgular Tiirkiye 6zelinde
karsilastirmali olarak degerlendirilmis, ardindan teknoloji ve istihdam iliskisini agiklayan kuramsal
gerceve incelenmistir. Bu teorik arka plan dogrultusunda belirlenen verilerle ekonometrik analiz
gergeklestirilmis; son bolimde ise elde edilen bulgular dogrultusunda sonug ve politika dnerilerine yer
verilmistir.

2. KURAMSAL ACIDAN TEKNOLOJI VE ISTIHDAM ILiSKIiSI

Klasik iktisatcilar, ozellikle 18. yiizyilin sonlart ve 19. yiizyilin baslarinda, teknolojik degisimi
calismalarinda 6nemli 6l¢iide ele almislardir. Genellikle yiiksek issizlik oranlarinin ve buna bagh
toplumsal huzursuzluklarin  yasandigi  donemlerde, issizlik olgusu ve nedenleri iizerine
yogunlagsmislardir (Taymaz, 1997:1). Bu baglamda, teknolojik ilerlemenin is giicii tizerindeki etkileri
iktisat literatiiriinde uzun siiredir tartisiimaktadir.

Ancak iktisadi diistiniirler teknolojik gelismeler ve emek girdisi konusundaki goriislerde uzlasmaya
varamamugtir. Uretimde emek yerine makine ve ekipman kullanimi, emek ile sermaye arasindaki ikame
kaygilarin1 artirmakta ve farkli diislincelerin ortaya ¢ikmasma neden olmaktadir. Ricardo’ya gore
teknoloji, makine kullanimiyla emegi ikame eder; bazi isciler issiz kalsa da makinelerin isletilmesi i¢in
halen isgiicline ihtiya¢ vardir. Marx ise teknolojiyi, emegin somiiriisiinii artiran, igsizligi yiikselten ve
sermaye birikimini destekleyen bir arag olarak goriir. Schumpeter’e gore ise teknoloji yenilikgilik
yoluyla ekonomik durgunluklari 6nler, eski yapilar yikar ve verimli firmalar araciligiyla ekonomiyi
canlandirir (Dogru ve Megik, 2017: 1585-1586).
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Literatiirde baz1 ¢aligmalar, teknolojik doniisiimiin mevcut islerin biiyiik bir kismini ortadan kaldiracag:
ve bu siirecin i§ giiclinliin uyum saglayamayacag1 hizda gerceklesmesi nedeniyle kalict issizlik riski
olusturacag goriisiindedir. Buna karsin, diger ¢alismalar teknolojik gelismenin istihdam iizerinde telafi
edici etkiler yaratabilecegini savunur. Bu yaklagima gore, bazi sektorlerde is giicii makinelerle ikame
edilse de, diger alanlarda yeni istihdam firsatlar1 ortaya cikar. Klasik iktisat¢ilar (Marx harig),
teknolojinin is giicli piyasasinda yarattig1 dengesizliklerin gecici oldugunu; uzun vadede talep artis1 ve
piyasa mekanizmalarinin bu etkileri dengeleyecegini ileri siirerler. Ozellikle verimlilik artisina bagl
fiyat diistisleri, tliketici talebini ve dolayisiyla istihdami artiran 6nemli bir mekanizma olarak kabul
edilmektedir (Cengiz ve Sahin, 2020: 163). Bu ¢ercevede Vivarelli, calismasinda teknolojik ilerlemenin
istihdam tizerindeki etkilerini dengelemeye yonelik cesitli telafi mekanizmalarinin iktisatgilar tarafindan
nasil teorik olarak a¢iklandigini incelemistir. Asagidaki Tablo 1’de bu mekanizmalar, savunuculari ve
elestirileriyle birlikte 6zetlenmektedir.

Tablo 1: Teknolojik Issizlige Kars1 Telafi Mekanizmalar1 ve Kuramsal Cerceve

Yaklasim / Telafi Aciklama Savunanlar Elestiriler /
Mekanizmasi Elestirenler

Yeni Makineler Yeni makinelerin Say (1803) Marx (1905-10)- Daha

Yoluyla Telafi tretildigi sektorlerde az isciye ihtiyag

yeni igler olusur. oldugu siirece

makineler karlt

istihdam yaratmaz.

Fiyatlarin Diigmesi Uretim maliyetleri Steuart (1767), Say Keynes (1926),
Yoluyla Telafi diiser, fiyatlar azalir, Yasast, Pigou (1920), | Malthus (1836)- Talep

talep artar ve yeni isler Neary (1981), eksikligi ihmal

dogar. Stoneman (1983) edilmistir.

Yeni Yatirimlar Ekstra karlar yeni Ricardo (1821), Keynes- Sermaye her

Yoluyla Telafi yatirimlara gider, Marshall (1890), Hicks zaman yatirima

istihdam yaratir. (1973) doniigsmez.
Ucretlerin Diismesi | Ucret diisiisii istihdam1 | Wicksell (1901-1906), | Keynes- Ucret diiserse
Yoluyla Telafi artirir. Hicks (1932), Pigou tiikketim diiser talep
(1933), Neary & azalir.
Nickell (1980’1er)
Gelir Artis1 Yoluyla Pasinetti (1981), Boyer | Fordist model sonrast
Telafi (1988, 1990) ticret artis1 istihdami

desteklemiyor. (Boyer,

Appelbaum ve

Schettkat)

Kaynak: Vivarelli, M. (2013). Technology, Employment And Skills: An Interpretative Framework

Not: Bu tablo, s6z konusu ¢alismanin 69-75. sayfalar1 arasinda aciklanan kuramsal ¢erceve esas alinarak
hazirlanmistir. Telafi mekanizmalarn ve ilgili iktisadi gortisler, Vivarelli’nin analizine dayanarak yazar
tarafindan tablo haline getirilmistir.

Tablo 1. genel olarak degerlendirildiginde klasik iktisatgilar tarafindan gelistirilen bu yaklagimlar; yeni
makinelerin liretimi, fiyatlarin diigmesi, yeni yatirimlar, ticretlerin azalmasi ve gelir artis1 gibi yollarla
istihdam yaratilabilecegini savunur. Ancak bu mekanizmalarin her biri 6zellikle talep yetersizligi ve
sermayenin yatirima doniismemesi gibi nedenlerle cesitli elestirilerle karsilasmistir. Genel olarak telafi

etkilerinin otomatik islemedigi ve baglama gore degistigi vurgulanmaktadir.
3. CALISMANIN VERI SETi VE YONTEMIi
3.1.Veriler

Bu ¢aligmada, bagimli degisken olarak istihdama katilim oran1 (EMPLY)), bagimsiz degiskenler olarak
ise Ar-Ge harcamalar1 ve Ar-Ge’de galisan arastirmaci sayisi dikkate alinmigtir. Ar-Ge harcamalari
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degiskeni logaritmik forma doniistiiriilerek modele dahil edilmistir. S6z konusu degiskenlere iligkin
analiz asagidaki model araciligiyla gergeklestirilmistir:
EMPLY = oo + 3 aui (ARGEARS)i + ) 02i (LNARGEH)i + u;

Modelde kullanilan veriler, Tiirkiye’ye ait 2001-2023 donemini kapsamaktadir. Calismada kullanilan
degiskenlere iliskin tanimlar ve kisaltmalar Tablo 2’de detayli bicimde sunulmustur.

Tablo 2. Kullanilan Veri ve Kisaltmalari

Degiskenler Kisaltma Kaynak
Istihdam Orani EMPLY WORLD BANK
Ar-Ge ¢alisan arastirmaci sayist ARGEARS WORLD BANK
Ar-Ge harcamalari LNARGEH TUIK

Istihdam oram, ¢alisma ¢agindaki niifus icinde (genellikle 15 yas ve iizeri bireyler) fiilen bir iste calisan
ya da gegcici olarak iginden uzak kalan kisilerin oranin1 gdsteren bir makroekonomik gostergedir (World
Bank, 2025). Sekil 1’de Tiirkiye’nin yillara gore istihdam oranlar1 verilmistir. 2001-2023 déneminde
Tiirkiye’nin istihdam oran1 dalgali bir seyir izlemistir. Erken 2000’lerdeki diisiis ve duraganliktan sonra
2010’larda istikrarlt bir artis gdzlenmis ancak 2020’de pandemiyle yasanan sert diislis sonrasinda oran
yeniden toparlanmistir. Bu sekil, istihdam oraninin ekonomik ve toplumsal gelismelere ne kadar duyarh
oldugunu agikca ortaya koymaktadir.

istithdam orani%
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Sekil 1. Tiirkiye’de Yillara Gore istihdam Oranlar1 (2001-2023)
Kaynak: World Bank (2025)

Aragtirma ve Gelistirme (Ar-Ge) alaninda ¢alisan aragtirmaci sayisi, milyon kisi cinsinden ifade edilen
ve bir iilkedeki bilimsel ve teknolojik gelisme kapasitesini yansitan énemli bir gdstergedir (World Bank,
2025). Sekil 2’de Tiirkiye’nin yillara gore Ar-Ge’de ¢alisan arastirmaci sayilari sunulmustur. Tiirkiye’de
Ar-Ge alaninda ¢alisan arastirmaci sayisi 2001°den 2023°¢ kadar genel olarak artis gostermektedir.
Ozellikle 2015 sonrasi donemde bu artisin iz kazandigi goriilmektedir. Bu gelisme, bilgi temelli
ekonomiye gecis ve inovasyon odakli politikalarin giiclendigine isaret etmektedir.

Ar-Ge'deki arastirmacilar

/
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Sekil iirkiye’de Ar-Ge’deki Aragtirmaci Sayist (2001-2023)

Kaynak: World Bank (2025)

Toplam Ar-Ge harcamasi, bir iilkede arastirma ve gelistirme faaliyetleri i¢in yapilan is giicli, malzeme,
hizmet ve yatirrm giderlerinin tiimiinii kapsayan ekonomik bir gostergedir (TUIK, 2025). Sekil 3’te
Tiirkiye’nin 2001°den 2014’°e kadar Ar-Ge harcamalarinda diisiik bir seviyede kaldigim ancak 6zellikle
2020 sonrasinda bu alanda ¢ok ciddi bir yatirnm artigt yasandigini gostermektedir. Bu durum,
Tiirkiye’nin yenilikgilik, teknoloji gelistirme ve bilimsel iiretim kapasitesini artirma yoniindeki kararli
adimlarin1 ve Ar-Ge’nin artik stratejik oncelik haline geldigini géstermektedir.
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Sekil 3. Tiirkiye’de Toplam Ar-Ge harcamas1 (2001-2023)
Kaynak: World Bank (2025)

3.2. Yontem

Bu ¢aligmada, analiz yontemi olarak zaman serisi analizi tercih edilmistir. Zaman serisi analizlerinde
g6z onilinde bulundurulmasi gereken temel unsurlardan biri serilerin duraganlik 6zelligine sahip olup
olmadigidir. Ciinkii ekonometrik analizlerde kullanilan serilerin duragan olmamasi, elde edilen
iligkilerin istatistiksel olarak anlamli ve giivenilir olmasini engelleyebilir (Tar1, 2015: 374). Zira duragan
olmayan serilerde, zaman i¢inde serinin ortalamasi ya da varyansi degisebilir; hatta bu iki istatistiksel
ozelligin birlikte degismesi de miimkiindiir. Bu nedenle, degiskenler arasi saglikli ve anlamli sonuglara
ulagilabilmesi i¢in serilerin duraganlik kosulunu karsilamasi gerekmektedir (Gujatari, 2012: 740-741).

Calismada, degiskenlerin duraganlik diizeylerini analiz etmek amaciyla 6ncelikle Genisletilmis Dickey-
Fuller (ADF) testi uygulanmistir. Zaman serilerinin analizinde en 6nemli adimlardan biri, serilerin
duraganlik Ozelliklerinin belirlenmesidir. Bu amagla kullanilan birim kok testleri, serilerin hem
duraganlik durumunu hem de biitiinlesme derecelerini ortaya koyar. Eger bir seri diizey degerlerinde
duragansa sifirinci dereceden biitiinlesik [I(0)] olarak; birinci farki alindiginda duragan hale geliyorsa
birinci dereceden biitiinlesik [1(1)] olarak siiflandirilir. Serilerin biitiinlesme diizeylerinin belirlenmesi,
analiz slirecinde degiskenler arasindaki kisa ve uzun dénemli iligkilerin saglikli bigimde incelenebilmesi
ve uygun ekonometrik modelin se¢imi agisindan kritik dneme sahiptir (Acar ve Sever, 2022: 43).

ADF testinin dogru sonuclar verebilmesi i¢in testte yer alan hata teriminin otokorelasyondan
arindirilmasi  gereklidir. Bu da, serideki otokorelasyonun uygun derecede tespit edilmesiyle
miimkiindiir. Uygulamalarda otoregresif gecikme uzunlugu genellikle 6nceden bilinmedigi igin, modele
dahil edilmesi gereken gecikme sayisi aragtirmaci tarafindan cesitli stratejiler kullanilarak
belirlenmektedir. Yanlis gecikme sayisinin modele dahil edilmesi, testin istatistiksel giiciinii
azaltabileceginden, gecikme uzunlugunun dogru belirlenmesi olduk¢a 6nemlidir. Bu kapsamda en
yaygin kullanilan kriterler Akaike Bilgi Kriteri (AIC) ve Schwarz Bilgi Kriteri (SIC) olarak 6ne
¢ikmaktadir (Seviiktekin ve Cinar, 2014: 336-337).

Serilerin duraganlik durumlari belirlendikten ve uygun gecikme uzunlugu tespit edildikten sonra seriler
arasinda uzun dénemli bir iligki olup olmadigini belirlemek amaciyla es-biitiinlesme testi uygulanmaistir.
Bu baglamda, Pesaran ve arkadaslari (2001) tarafindan gelistirilen sinir testi yaklagimina dayali F
istatistigi kullanilmistir. Bu yontem, klasik F dagilimina dayanmamakta; bunun yerine, alt ve iist sinir
kritik degerlerine gore degerlendirme yapilmaktadir. Elde edilen F istatistigi alt sinirin altinda kaliyorsa,
seriler arasinda es-biitlinlesme iliskisi bulunmadigi kabul edilir. Eger F istatistigi {ist sinirin lizerinde ise
es-biitiinlesme iliskisinin varligindan s6z edilir. Ancak istatistigin alt ve {ist sinirlar arasinda bir degere
sahip olmasi durumunda, bu iligkinin varligina dair kesin bir sonuca ulasilamaz (Karaca ve Cimat, 2023:
57).

Calismada, degiskenler arasindaki kisa ve uzun donemli iliskileri incelemek icin Gecikmesi Dagitilmig
Otoregresif Model (ARDL) sinir testi kullanilmistir. Bu yontem, degiskenlerin duraganlik diizeyleri
farkli olsa (I(0) ve I(1)) dahi analiz yapilmasima imkan tanir; ancak degiskenlerin ikinci dereceden
biitiinlesik [I(2)] olmamasi gerekir. Bu nedenle analiz oncesinde birim kok testleri uygulanmigtir
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(Pesaran, Shin ve Smith, 2001). ARDL sinir testinde ilk olarak kisitlanmamig hata diizeltme modeli
(UECM) kurularak uzun dénemli egbiitiinlesme iliskisi test edilir. Elde edilen F istatistik degeri, alt ve
iist sinir kritik degerleriyle karsilastirilir. F degeri alt sinirin altinda ise esbiitiinlesme yoktur; iist sinirin
iizerinde ise iligki vardir. Deger iki sinir arasinda ise kesin bir yargiya ulasilamaz. Esbiitiinlesme tespit
edilirse, analiz kisa ve uzun donemli ARDL modellerinin tahminiyle siirdiiriiliir. Bu yéniiyle ARDL

sinir testi, her iki donemi ayn1 anda analiz edebilen giiclii bir ekonometrik yontemdir (Doganer, 2022:
358).

ARDL modelinin tahmin edilmesinin ardindan, modelin gegerliligini degerlendirmek amaciyla tani
testleri uygulanir. Bu testlerin ardindan, kisa dénem hata diizeltme katsayisinin istatistiksel olarak
anlamli ve negatif olup olmadig1 incelenir. Eger bu kosullar saglaniyorsa, hata diizeltme modelinin
gecerli oldugu kabul edilir. Son asamada ise modelde yer alan katsayilarin uzun vadede kararliliginm
degerlendirmek lizere CUSUM ve CUSUMQ testleri gergeklestirilir (Tursoy, 2016: 13).

4. AMPIRIK BULGULAR
4.1. ADF Birim Kok Test Sonuclari
Tablo 3. ADF Birim Kok Test Sonuglari

Diizey Birinci Fark
t-istatistigi Kritik Degerler t-istatistigi Kritik Degerler

-4.4679* -2.68572*

EMPLY -3.29302 -3.64496** -3.53298 -1.95907**
(0.0007) -3.06145%*** (0.0000) -1.60746***

-4.4679* -3.78803*

ARGEARS -3.32581 -3.64496** -5.24706 -3.01236**
(0.0894) -3.26145%** (0.0004) -2.64612%**

-4.44074* -2.67974*

LNARGEH -2.22829 -3.6329%* -3.65148 -1.95809**
(0.4522) -3.25467*** (0.0009) -1.60783%**

Uygun gecikme uzunlugu Schwarz bilgi kriterine gore belirlenmistir. Parantez igindeki rakamlar (p-
value) degerlerini gostermektedir. *, ** ve *** sirasiyla %1, %5, %10 anlam diizeylerini gdstermektedir

ADF birim kok testi sonuglart Tablo 3’de sunulmustur. Test sonuglarina gore, istihdam orani diizeyde
duragan bulunurken, Ar-Ge arastirmaci sayisi ve Ar-Ge toplam harcamalari degiskenleri birinci farklar
alindiginda duragan hale gelmistir. Bu bulgular, baz1 degiskenlerin diizeyde, bazilarinin ise birinci farkta
duragan oldugunu gostermektedir. Dolayisiyla, serilerin farkli duraganlik seviyelerine sahip olmasi,
farkli biitiinlesme derecelerine sahip degiskenler arasinda uzun dénemli iligkilerin sinanmasina olanak
tantyan ARDL smir testi (Otoregresif Dagitilmis Gecikme) yaklagiminin uygulanmasimt miimkiin
kilmigtir.

4.2. ARDL Sinir Testi Sonuclari

Istihdam oran1 bagimli degisken olarak; Ar-Ge arastirmaci sayis1 ve Ar-Ge toplam harcamalari ise
bagimsiz degiskenler olarak alinmig ve model ARDL (2,4,3) bi¢iminde tahmin edilmistir. ARDL modeli
icin maksimum gecikme sayist 4 olarak belirlenmistir. EMPLY degiskeninin 2, ARGEARS
degiskeninin 4, LNARGEH degiskeninin 3, gecikmeli degeri ile tahmin edilmesi sonucu elde edilmistir.
Tahmin edilen bu modelde otokorelasyon sorunu bulunmadigindan en uygun model olduguna karar
verilmistir. Uzun donem i¢in ARDL modeli denklemde verilmistir.

EMPLY=a0+>2i=1 ali (EMPLY)t-1+>4 i=0 a2i (ARGEARS)t-i+>3 i=0 a3i (LNARGEH)t—i ut
Tablo 4. ARDL (2,4,3) Tahmin Sonuglari

Degiskenler Katsay1 Std. Hata t-istatistikleri p-degeri
C 37.33075 6.891432 5416981 0.001

EMPLY(-1) 0.236987 0.208976 1.134039 0.2941

EMPLY(-2) -0.38345 0.146765 -2.61269 0.0348
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ARGEARS -2.28767 4.942666 -0.46284 0.6575
ARGEARS(-1) 16.40168 7.937155 2.066443 0.0776
ARGEARS(-2) -8.01778 5.771596 -1.389179 0.2074
ARGEARS(-3) -2.99246 4.032187 -0.742143 0.4822
ARGEARS(-4) 7.455243 3.497346 2.131686 0.0705

LNARGEH -0.664 0.614049 -1.08135 0.3154
LNARGEH(-1) -1.38989 0.847871 -1.639273 0.1452
LNARGEH(-2) -1.81497 0.790439 -2.296147 0.0553
LNARGEH(-3) -1.94533 0.89585 -2.171492 0.0665

Model tahmin sonuglar1 yukarida Tablo 4’de sunulmustur. Tabloya goére: Ar-Ge arastirmaci sayisinin
gecikmeli degerlerinden biri ARGEARS(-1), istihdam iizerinde pozitif ve anlamli bir etkiye sahiptir (p
= 0.0776). Ayrica ARGEARS(-4) degiskeni de anlamlilik sinirinda pozitif etki gdstermektedir (p =
0.0705). Ar-Ge harcamalariin gecikmeli degerleri ise (6zellikle LNARGEH(-2) ve LNARGEH(-3))
istihdam iizerinde negatif ve sinirda anlamli bir etkiye sahiptir (p = 0.0553 ve p = 0.0665). Modele gore,
Ar-Ge insan kaynaginin uzun dénemde istihdama katkisi pozitifken, Ar-Ge harcamalarinin istihdami
azaltict yonde etkisi dikkat ¢ekmektedir. Bu bulgular, Ar-Ge’ye yapilan yatinmin insan kaynagi
boyutunun istihdam agisindan daha etkili oldugunu, harcamalarin ise verimlilik veya yapisal nedenlerle
kisa vadede olumsuz etki yaratabilecegini gostermektedir.

Tablo 5. Tanisal Test Sonuglari

Breusch-Godfrey Serial Correlation LM Test F-istatistik |2.053906 | Prob. F(2,5) |0.2233

Heteroskedasticity Test: Breusch-Pagan-Godfrey | F-istatistik | 0.145492 | Prob. F(11,7) | 0.9974

Ramsey RESET Test F-istatistik | 0.726061 Prob. df (1,6) | 0.4269

Jarque-Bera Normallik Testi Jarque-Bera | 1.778837 | Prob 0.4108

Modelin gecerlilik ve gilivenilirligini degerlendirmek amaciyla otokorelasyon, heteroskedastisite,
normallik ve fonksiyonel forma iligkin tanisal testler uygulanmig ve yukarida Tablo 5’de verilmistir.
Breusch-Godfrey Seri Korelasyon Testi'nde p-degeri (0.2233) olup artik terimler arasinda otokorelasyon
olmadigim gostermektedir. Breusch-Pagan-Godfrey Heteroskedastisite Testi sonuglarina gore (p =
0.9974), artik terimlerin varyansi sabittir ve modelde degisen varyans problemi bulunmamaktadir.
Ramsey RESET Testi, modelin dogru tanimlandigini ve eksik degisken igermedigini gostermistir (p =
0.4269). Jarque-Bera Normallik Testi sonuglari ise (p = 0.4108) artiklarin normal dagilim gdsterdigini
ortaya koymaktadir. Sonug¢ olarak, modelin temel regresyon varsayimlarimi karsiladigi ve giivenilir
tahminler sundugu belirlenmistir.
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. /\
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Sekil 4.CUSUM ve CUSUM Q Grafikleri
Modelin yapisal istikrarini degerlendirmek i¢in CUSUM ve CUSUMQ testleri uygulanmistir. Bu

testlerde, istikrarin gostergesi, test egrilerinin %35 anlam diizeyindeki kritik sinirlar iginde kalmasidir.
Sekil 4. incelendiginde, her iki testin de sinirlar i¢inde kaldig1 goriilmektedir. Bu durum, modelin tahmin
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doneminde yapisal olarak istikrarli oldugunu ve parametrelerde anlamli bir degisiklik yasanmadigini
gostermektedir. Sonug olarak ARDL modelinin kararl1 ve giivenilir tahminler sundugu teyit edilmistir.

Tablo 6. Sinir Testi Sonuglar

F degeri Kritik Degerler
1(0) (1)
11.94592 10% 3.17 4.14
5% 3.79 4.85
1% 5.15 6.36

Yukarida sunulan Tablo 6’da, hesaplanan F istatistigi ile karsilastirmali olarak kritik sinir degerleri
sunulmaktadir. Buna gore, F istatistik degeri 11.94592 olarak bulunmustur. Bu degerin iist sinir kritik
degerinin {lizerinde yer almasi, modeldeki bagimli ve bagimsiz degiskenler arasinda uzun vadeli bir es
biitiinlesme iligkisinin varligina isaret etmektedir. Diger bir ifadeyle, degiskenler uzun dénemli bir
denge iligkisi igerisindedir.

Tablo 7. ARDL (2.4,3) Uzun Dénem Katsayilari

Degiskenler Katsayilar t-istatistik Olasilik Degeri
ARGEARS 9.21006 7.022202 0.0002
LNARGEH -5.071405 -4.456766 0.0029

Yukarida verilen Tablo 7°’de ARDL modeline ait uzun donem katsayilar1 incelendiginde, Ar-Ge alaninda
calisan arastirmact sayist degiskeni %1 anlamlilik diizeyinde istatistiksel olarak anlamli bulunmustur
(katsay1 = 9.21006, p = 0.0002). Buna gore, Ar-Ge arastirmaci sayisindaki 1 birimlik artig, istihdam
degiskeninde uzun donemde yaklasik (9.21) birimlik bir artisa neden olmaktadir. Bu bulgu, Ar-Ge insan
kaynaginin uzun dénemli istihdam iizerinde olumlu ve giiclii bir etkiye sahip oldugunu gostermektedir.
Diger yandan, Ar-Ge toplam harcamasi degiskeni de %1 anlamlilik diizeyinde istatistiksel olarak
anlamli bulunmustur (katsay1=-5.071405, p = 0.0029). Degiskenin logaritmik formda olmasi nedeniyle,
Ar-Ge harcamalarinda meydana gelen %1°lik bir artis, isttihdamda uzun dénemde yaklagik 5.07 birimlik
bir azalmaya yol agmaktadir. Bu sonug, beklenmedik bir negatif iligkiyi isaret etmektedir. Yani Ar-Ge
harcamalarinin artmasina ragmen istihdam orani diigmektedir. Bu durum, harcamalarin verimliligi,
etkisinin gecikmeli olmasi1 ya da yapisal faktorlerle aciklanabilir.

Tablo 8. ARDL Kisa Dénem Katsayilar

Degiskenler Katsayilar Std. Hata t-Istatistik Olasilik Degeri
C 37.33075 5.497975 6.789909 0.0003
D(EMPLY(-1)) 0.383452 0.125565 3.053815 0.0185
D(ARGEARS) -2.287665 4.023555 -0.568568 0.5874
D(ARGEARS(-1)) 3.554996 3.702091 0.960267 0.3689
D(ARGEARS(-2)) -4.462782 2.469394 -1.807238 0.1137
D(ARGEARS(-3)) -7.455243 2.903787 -2.567421 0.0371
D(LNARGEH) -0.664001 0.449036 -1.478727 0.1827
D(LNARGEH(-1)) 3.760297 0.833028 4.514011 0.0028
D(LNARGEH(-2)) 1.945332 0.733364 2.652614 0.0328
CointEq(-1)* -1.146465 0.168896 -6.788014 0.0003

Hata diizeltme katsayis1 (Error Correction Term), kisa donemdeki sapmalarin uzun dénemde ne kadar
diizeltilecegini belirler ve genellikle 0 ile -1 arasinda bir degere sahip olmalidir. Bu katsayinin -1’e yakin
olmasi ve istatistiksel olarak anlamli olmasi, modelin uzun dénem dengesine hizli bir sekilde geri donme
yetenegini gosterir.

Calismada kurulan ARDL (2, 4, 3) modelinin kisa donem tahmin sonuglarina gore, istihdam orani ile
Ar-Ge arastirmaci sayisi ve Ar-Ge harcamalar1 arasindaki kisa donem iligkiler degerlendirilmistir.
Modelde yer alan CointEq(-1) katsayis1 -1.146 olup, %1 diizeyinde anlamlidir (p = 0.0003). Katsaymnin
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negatif ve mutlak degerinin 1’den biiyiik olmasi, kisa donem dengesizliklerin hizla diizeltildigini ve
modelin uzun dénem denge iligkisini gii¢lii bigimde destekledigini gostermektedir.

Istihdam oranimnin bir dénem gecikmeli degeri (D(EMPLY(-1))) pozitif (0.383) ve istatistiksel olarak
anlamlidir (p = 0.0185). Bu, 6nceki donem istihdam artiglarinin mevcut donemi olumlu etkiledigini
gostermektedir. Ar-Ge arastirmaci sayisinin yalnizca {igiincii gecikmeli degeri (D(ARGEARS(-3)))
anlamli (katsay1r = -7.455, p = 0.0371) bulunmus, bu da 6nceki donemlerdeki artislarin kisa vadede
istihdami olumsuz etkileyebilecegine isaret etmektedir. Diger gecikmeli degerler anlamli degildir. Ar-
Ge harcamalarinin bir ve iki donem gecikmeli degerleri (D(LNARGEH(-1)) ve D(LNARGEH(-2)))
pozitif ve anlamlidir (p = 0.0028; p = 0.0328), bu da kisa vadede istihdam iizerindeki olumlu etkilerini
gostermektedir. Donem icindeki etkisi ise anlamli bulunmamuistir. Genel olarak kisa dénem bulgulari,
modelin istatistiksel olarak giivenilir oldugunu ve Ar-Ge harcamalarmin kisa vadede istihdami
artirdigini, buna karsin Ar-Ge insan kaynaginin etkisinin daha karmasik ve donemsel oldugunu
gostermektedir. Ayrica, hata diizeltme katsayisinin yiiksek ve anlamli olmasi, modelin kisa donem
sapmalarini uzun dénemde basariyla diizelttigini ortaya koymaktadir.

5.SONUC

Teknolojik degisimler gecmisten giiniimiize istihdam iizerinde 6nemli etkiler yaratmistir. Makinelerin
iretim siirecine entegre edilmesi ve otomasyonun yayginlasmasi daha fazla iiretim ve daha diisiik
maliyet gibi avantajlar sunarken; insan emeginin yerini makinelerin almasi, igsizligin artabilecegi
endiselerini de beraberinde getirmistir. Bu baglamda teknoloji-istihdam iliskisi, hem firsatlar hem de
tehditler iceren ¢ift yonlii bir yapiya sahiptir.

Bu ¢aligma, Tirkiye’de 2001-2023 donemine ait verilerle, teknolojik gelismenin istihdam tizerindeki
etkisini ekonometrik olarak incelemektedir. Teknoloji diizeyini gostermek icin Ar-Ge harcamalari ve
Ar-Ge’de calisan arastirmaci sayisi, isttihdami temsilen ise istihdam orani kullanilmistir. Degiskenlerin
duraganlik diizeyi birim kok testleriyle analiz edilmis; kisa ve uzun donem iligkileri ARDL sinir testi
yontemiyle degerlendirilmistir. Analiz sonuglari, uzun vadede degiskenler arasinda anlamli iligkiler
oldugunu gostermektedir. Ar-Ge’de calisan arastirmaci sayist istihdami pozitif ve giicli sekilde
etkilerken; Ar-Ge harcamalarinin istihdam tizerinde negatif ve anlamli etkisi oldugu saptanmistir. Bu
durum, Ar-Ge harcamalarinin istihdami artirmada tek basina yeterli olmadigini; etkinligin diigiik olmasi,
etkilerin gecikmeli ortaya ¢ikmasi ya da yapisal sorunlardan kaynaklanabilecegini gdstermektedir. Ar-
Ge harcamalarimin uzun vadede istihdami artirict etkisi bulunurken, arastirmact sayisinin kisa vadede
sinirli bir etkisi oldugu saptanmistir. Ayrica teknoloji-istihdam iligkisinin telafi edici ve yikici etkilerin
birlikte goriilebildigi bir yapida oldugu anlasilmis; teknolojik gelismelerin kisa vadede is kaybina, uzun
vadede ise yeni sektor ve is alanlarinin olusumuna katki sundugu belirlenmistir.

Bu baglamda, hem kuramsal hem de ampirik literatiirle uyumlu olarak, teknolojik gelismenin istihdam
izerindeki etkisinin yalnizca yatirim biiyiikliigline degil, ayn1 zamanda teknoloji tiiriine, uygulandigi
sektore ve zamanlamaya bagl olarak degistigi ifade edilebilir. Caligma boyunca ele alinan ampirik
bulgular, Ricardo gibi iktisat¢ilardan baglayarak Vivarelli'nin gilincel analizlerine kadar genis bir teorik
cercevede degerlendirilen "telafi mekanizmalar1" tartismalariyla da ortiismektedir.

Sonuglar dogrultusunda politika Onerileri: Tiirkiye’de Ar-Ge yatirimlarimin istihdam yaratici etkisinin
stirdiiriilebilirligi i¢in bu yatinmlarin sadece teknoloji iiretimine degil, insan kaynaginin niteligini
artirmaya da odaklanmas1 gerekmektedir. Universite-sanayi is birlikleri giiclendirilmeli, arastirma
merkezleri ile isttihdam piyasasi arasinda koprii kuran uygulamalar tesvik edilmelidir. Boylece Ar-Ge
calisanlar1 yalnizca akademik ¢iktilarla degil, ekonomik katkilarla da iliskilendirilebilir. Teknolojik
doniisiimiin yol agabilecegi kisa vadeli is kayiplarina karsi aktif ig giicii politikalar1 gelistirilmeli;
yeniden beceri kazandirma ve beceri yiikseltme programlariyla is giiciiniin uyumu artirtlmalidir.
Teknoloji yatirimlarinin sektorel etkileri izlenmeli, stratejiler bu dogrultuda sekillendirilmelidir.
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Abstract

In his Civil Religion: A Dialogue in History of Political Philosophy (2011), Ronald Beiner analyzes
three forms of socio-political order, namely, civil religion, theocracy and liberalism. His philosophical
investigation focuses on exploring and analysing philosophical thoughts and positions among different
socio-political thinkers. However, arguments and interpretations among various philosophers he
discusses diverge rather than converging in one horizon. In this regard, Beiner does not propose any
form of common ground for these three positions. His exploration which is initiated as a dialogue in the
history of socio-political thinkers tends to be a struggle for possible common understanding between
social and political order. This paper will depart from Biener’s analysis of the three forms of socio-
political order in an effort to formulate a normative proposal for seeking for a collective assent on
common ground between social and political order. Focusing on deliberative approach based on
extended toleration, I argue that religion is inevitably political, and hence a possible common assent
between social and political order requires both a renewed outlook on religion in the political arena, and
for religion(s) to develop a more integrative political theology which promotes collective responsible
self-rule and reasonable public advocacy. The discussion will then extend to the normative to defend
that the people and their strongly held beliefs are essential elements for tracing a possible common
ground between social and political order, and reflective equilibrium methodology is a procedural
approach which can guide extended public reasoning processes which can allow the common ground to
take shape in society.

Keywords: civil religion, theocracy, liberalism, socio-political order
INTRODUCTION

In political theorizing, religion and politics are usually interpreted as incarnating relational
antagonism. Such antagonism can be observed by analysing how religion and politics are related within
the three positions Beiner explores in his book. In the discussion he engages among different political
philosophers, Beiner scrutinizes three ways of relating politics and religion. The first instance is when
there is unity of politics and religion, with religion subordinated to politics and political rule. In this
case, we have civil religion. The second way of relating religion and politics is when there is unity
between politics and religion, but with politics subordinated to religion. Divine rule is then considered
as the ultimate source of political power, and political leadership as tool for materializing divine
command. In this case we have theocracy. The third option of relating politics and religion is when the
politics and religion are exercised independently of each other, and when the values of toleration,
individual liberty and freedom allow a harmonious co-existence of different socio-political views and
individuals’ beliefs. In this instance, we have liberalism.’

In his exploration and analysis of these three positions, Beiner appeals to an assumption that
political theorizing has a trans-historical dimension, and it is therefore possible to make a dialogical
interpretation of different philosophical views on the relation between social and political order. On
reading Biener’s discussion, however, one realizes that arguments of different philosophers he discusses
diverge rather than leading to any form of common agreement on how to relate social and political order.
While the level of argumentative divergence among different philosophers challenges Beiner’s

5> These are the three positions or forms of relating social and political order Beiner explores among different
philosophers in his book, Civil Religion: A Dialogue in the History of Political Philosophy. Cambridge: Cambridge
University Press, 2011.
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dialogical claim, it is also evident that the issue of common ground among those thinkers does not have
any straight forward conclusion. In this perspective, it would be useful to first explore some arguments
offered in defence of the above three positions on socio-political order before taking on with the issue
of collective assent on common ground.

The central idea underlying civil religion is that religious authority can be a dangerous rival and
competing force to political authority, hence should therefore be domesticated and put under the control
of political order. In civil religion context, conflicting authorities between politics and religion can only
be neutralized by subordinating religion to the political order. Religion then partially becomes a tool
which serves political purposes. One among the proponents of civil religion discussed by Beiner is Jean
Jacques Rousseau. In Rousseau’s view, there is no sound politics without religion playing the role of
biding force. Political States throughout history have always been developed under the inspirational
guidance of religion (quoted in Beiner, 2011). Consequently, religion can positively contribute to the
political order by fostering and shaping the motivations of citizens and hence consolidating the
foundations of the state (ibid).

While Rousseau considers religion as a positive contributor to the political order, Machiavelli
interprets religious authority as a form of competing authority which should be undermined for political
ends. For Machiavelli, religion is irrelevant for politics but it can be used for political purposes (Beiner,
2011). In the same way, Hobbes argues that religious can be used to secure political ends by ensuring
docility of the people to obey the political rule (Beiner, 2011). In addition, Hobbes believed that the
people would not manage to rule themselves without a transcendental power which is obeyed by
everyone as a source of moral conduct (ibid.). Consequently, the fundamental argument underlying civil
religion is that religion should not be ignored in the political arena but it can be partially converted into
an instrument which helps to secure political ends.

Contrary to the civil religion approach, theocracy provides a different form of relating politics
and religion for which politics is subordinated to religion. Under theocratic rule, leadership is exercised
by human figures but under the umbrella of transcendental authority of God. Joseph the Maistre is the
main theocratic thinker Beiner discusses. In Biener’s view, Mainstre is not only a defender of theocracy,
but theocracy is the foundational basis of Maistre’s own understanding of politics. According to Beiner’s
interpretation, Maistre “finds himself unable to conceive of forms of politics that are not theocratic”
(Beiner, 2011, 312), and he therefore sees theocracy and anarchy as the only possible alternatives (ibid.).

On analysing how religion and politics are theoretically related in both theocracy and civil
religion, one observes that the two forms of socio-political order have an opposing perspectives
regarding how religion and politics are subordinated to each other. While civil religion subordinates
religion to political authority, theocracy subordinates politics to divine authoritative rule. Owing to the
opposing approaches in the two forms of political order, one may wonder whether these two polarized
positions can be reconciled in one common worldview which can be materialized in a political society.
The issue of conflicting authorities between religion and politics seems to be the foundational basis of
the polarization which is underlying philosophical views among the defenders of civil religion and
theocracy.

Similarly to Hobbes’s example, the polarized philosophical perspectives between civil religion
and theocracy are not only issues of theoretical commitment but a challenge to socio-political order.
Hobbes presupposes a hypothetical case for which one may be faced with a choice in which one is to
make a choice between obeying either to the state or to God; while obeying in one instance goes
simultaneously with disobeying to the other. The chooser has to decide either to obey to the state and
avoid punishment, but at the same time offend God and then be damned; or obey to God and accept to
endure state’s punishment. Hobbes argues that it would be reasonable in this particular case to obey to
the state®. Yet, this conclusion may not necessarily be the ultimate answer, because a theocratic approach

6 Hobbes in quoted by Frost Samantha in her Lessons from a materialist thinker: Hobbesian reflections on ethics
and politics. London: Stanford University Press 2011. Pp. 87
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might lead to a totally different conclusion. The question then becomes how should people decide
whenever there are competing authorities between the divine and the political?

Instead of facing the issue of conflicting authorities, liberalism which comes as an alternative
approach for relating social and political order resorts to a separation model which fails to provide a
middle ground for reconciling the two domains. In a liberal society, politics and religion are claimed to
be exercised independently of each other, in a socio-political environment based on tolerance and other
political values, especially individual freedom and liberty. The state is expected to be religiously neutral
and tolerant vis-a-vis religious pluralism. While liberalism proposes neutrality as the cornerstone for
reconciling conflicting authorities between political and religious domains, it does not fully resolve the
issue of relational and conflicting practical roles between politics and religion in political society. For
instance, in Rawls’s liberal approach, liberal tolerance does not extend to allowing religious views to
the public sphere because religious views belong to the non-public or private domain, and a liberal state
must secure its religious neutrality (Rawls, 2005). In other world, liberalism seems to fall on the political
side rather than keeping a neutral middle ground between political and religious domains. Consequently,
there are important challenges underlying the socio-political organization of the society in the three
positions Biener discusses. As will be argued bellow, a possible assent between social and political order
should first resolve conflicting authorities between religion and politics by considering the people and
their held religious and non-religious beliefs as the essential elements any procedural approach which
may seek to achieve a collective assent on a common ground between the two domains should consider.

One of the main problems underlying the relation between social and political order is the sphere
of usefulness of religion. Religion is not only concerned with the life hereafter, but religion has always
something to suggest as guideline for people’s lives here and now, both on individual and collective
levels. In fact, religion have something to say about how to dress, how to eat, how to relate to authority,
how people should spend money, how they should treat their neighbour, the form and the nature of
legitimate authority and leadership, etc. This makes religion inevitably political (MacCraw, T. Brian,
2010). It is on the basis of its political dimension, especially its ability to inspire normative judgements
on public matters, that religion is usually interpreted as a possible danger to the political order.

When religion becomes suspicious in the political domain, the political order tries to create
mechanisms for controlling religious influence in the public sphere. Such a political control of religion
can be maintained either by integration or by isolation. Both civil religion and liberalism are socio-
political organization of society with a certain control of religion’s role to the political order. In case of
theocracy, however, religion takes over by converting and subordinating political authority to divine
rule. Consequently, on theoretical level, the three forms of social and political order may not necessarily
have any readymade common ground. As will be argued bellow, a possible common ground should be
the result of relational integration of religion and politics, which would be guided by some normative
commitment from both domains.

Having contextualized the relational challenges between political and religious domains in
different forms of social and political order, we may now turn to the issue of collective assent on a
possible common ground. Seeking for a possible common ground between social and political order
among the three positions above presupposes finding a methodological perspective which can help
reconcile the divergences and incompatibilities found in the three form of socio-political order. The
level of divergence in the theoretical approaches in theocracy, civil religion and liberalism testifies that
there is no common agreement on a form of socio-political order in which all possible antagonisms
between religion and politics are reconciled. Nonetheless, it is possible to trace some normative guidance
for expressing collective assent on common ground between those two domains.

In normative terms, any approach which seeks for common ground should consider mutual
integration between politics and religion rather than isolating religion from the political domain. As
demonstrated before, religion is essentially political by virtue of its normative guidance of people’s life
choices. In this regard, isolating religion from the public sphere may be considered as fundamentalist as
establishing religion and its doctrinal teachings as a political rule. However, in order to avoid any form
of polarization between politics and religion, commitment is need from both the political and religious
sides. On the one hand, the political domain should be grounded on an open toleration which would
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allow to the public sphere all forms of views including religious and non-religious in order to test the
political rule (democratic form of the state) by both faith and non-faith forms of reasoning. On the other
hand, religious communities and religious denominations should be encouraged to develop a more
integrative political theology which prioritizes both individual and collective responsible self-rule and
a strong appeal to reasonable public advocacy. How can this proposed approach create a common ground
between social and political order?

As it has been elaborated, conflicting authorities between religion and politics is at the basis of
their relational antagonism. At the centre of social and political order, however, we have the people who
are at the same time adepts in different religious denominations and the owners of the constitution
making power’. Given the fact that religion plays an inspirational role in different forms of people’s life
choices, including political choices, there should be a form of collective assent of expressing common
understanding between political and social order because ‘the people’ is a political entity where social
and political values meet. Therefore, the people as an undivided entity and their held beliefs should be
essential element for socio-political choice making.

Why the proposed approach gives priority to the people? In political theorizing, socio-political
order is essentially human order in which people play an essential role to define socio-political values
and decide the principles which should constitute the basic social structure. Yet, people do not take
decision (either political or social) in moral or spiritual vacuum. Strongly held spiritual and moral values
play an inspirational role in people’s decision making. Socio-political decision making, however, is
always the result of public reasoning which is a collective way of making commonly binding decisions.
Public reason is in other words a systematic way of bringing together people’s views and reasons to
build a common understanding for settling the terms of their socio-political life (Rawls, 2005).
Therefore, the people are the main actors in public reasoning and hence the sole decision makers for the
social and political organization of society.

Public reasoning should be guided by normative commitments from both social and political
sides. On the one hand, religions and religious communities should develop a more integrative political
theology which prioritizes both individual and collective responsible self-rule and a strong appeal to
reasonable public advocacy. This would allow people (believers and non-believers) to find reasonable
ground of mutual understanding and agreement without necessarily appealing to revelation. On the other
hand, public reason should be based on a form of extended toleration which allows all form of views
(political, religious and non-religious) to public deliberations in order to test political policies and
principles from both faith and non-faith perspectives. In addition, in order to prevent religious
fundamentalism, public reason should be conducted via reflective equilibrium.

By definition, reflective equilibrium is a deliberative process which consists in rationally
adjusting morally (or non-morally) held beliefs and judgments by seeking coherence among them. The
method proceeds by isolating a set of beliefs/ judgments with the principles and the rules which govern
them. Such belief/judgments are filtered under reflective scrutiny in the light of a presupposed
appropriate context of beliefs formation to avoid error. The judgments are then tested for coherence
against other principles and other background theories such as theories in human sciences (social
theories, theories of the nature of human person, the role of morality and justice in society, etc),
depending on the subject being investigated. After this process, a particular set of arguments wins, and
the deliberator is persuaded that some set of principles or beliefs are more acceptable than the
alternatives. At this stage, the reflective equilibrium is reached. The agent can then go on to adjust his
previously held beliefs, judgments or principles to the newly held moral and socio-political standards
(Daniels, 1998).

Reflective equilibrium as a deliberative method does not initially presuppose that some forms
of ideas, beliefs or principles are superior or preferable than the alternatives. Contrary to Rawls’s
deliberative perspective of public reason which disqualify religious ideas and beliefs before they can
make a chance to the public sphere, reflective equilibrium in my proposed perspective must allow all
forms of ideas to public deliberation so that socio-political values can be put under reasonable scrutiny

" In my argument I presuppose that we have a democratic state form.
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in order to deduce adequate principles which can give form to the political society. All the views people
have are brought to the spotlight of deliberative scrutiny with the central aim of choosing principles
which can constitute the basic structure of the political society.

One may, however, wonder how far this approach is relevant to the initially explained relational
problem between politics and religion. This approach is relevant to solving the relational problem
between social and political order by seeking first to partially harmonize religious ends and political
goals. By emphasizing responsible self-rule and reasonable public advocacy in religion(s), politics
would find little to reproach to religion(s) and reflective equilibrium would put both political and
religious principles to critical scrutiny in order to come up with conclusions which express a common
assent on both social and political sides. Moreover, this approach would be able to avoid some political
policies which are usually adopted without taking into account religious values people dominantly hold
in society. For instance, death penalty would hardly pass as a principle for punishing some crimes if it
is to be approved from a deliberative scrutiny which includes both secular and Christian values.
Ultimately, any possible assent on common ground between social and political order should first
resolve the issue of relational antagonisms between politics and religion. This, however, would not be
resolved by isolating religion to the private sphere, but by adapting both politics and religion to create a
ground for common understanding which in turn becomes the basis for collective assent of expressing
common values for both social and political order.
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Abstract

The socioeconomic and educational circumstances of Muslim minorities’ unique culture (Konkani) in
the Murud Janjira in the state of Maharashtra are investigated in this study. The objective of the research
is to study the demographic details of the respondents, to investigate the causes of socioeconomic
problems, to analyze the educational level, the awareness of the rights perspective and the consequences
of early migration. In Murud Janjira early migration has become a way of life. The Study is descriptive
in nature and used Simple Multistage sampling Method and purposive sampling method for both
Quantitative and Qualitative analysis respectively. Based on the data collected through in-depth
interviews and focused group discussions a number of themes emerged as key findings for Qualitative
analysis. Our study is in consistent with vulnerability hypothesis. This study explores how the self
selection of life partner in marriage decisions decreases marital conflict.

Keywords: Socioeconomic problems, early migration, demographic details, qualitative, quantitative,
vulnerability hypothesis

INTRODUCTION

The religious topography of Murud Janjira konkan region of Maharashtra state is quite unique. This is
a rather different demographic pattern from the rest of India. It is an impregnable fort in Raigad district.
Its real name is Jajire Mehrub, where Janjira means an island surrounded by water and Mehrub means
a crescent moon. It is surrounded by the Arabian Sea on all four sides. It is a princely state emerged as
urban local body like Municipality and was governed by Sidhi Khan and he is a African origin.

After Independence, these states transformed into sovereign territories and are currently under local
governance. The study aims to assess the present socio-economic development of these former princely
states through comprehensive socio-economic and planning techniques. By analyzing their progress
under local administration, the research sheds light on the overall impact of socioeconomic integration
on the developmental trajectories of these regions.

When these Princely states were active, most of the significant developments were observed in that
region. They adopted latest technologies, to build dams for, water supply and irrigation, healthcare
facilities and much more. It was observed that Literacy rate is more than 90 in princely states. It has
been observed that female literacy rates are much higher as compared to male literacy rates as well in
higher education wise also in Murud Janjira.

International migrants tend to come from specific areas and, in turn, travel to specific destinations. This
is often a matter of historical chance and of demands for specific types of labor or laborers. It is, hence,
difficult to predict where and when demand will come from and what the response will be. Also
Migration occurs under different compelling circumstances, The major factors responsible for migration
were unavailability of employment opportunities in the konkan region village, followed by Job
opportunities by friends & relatives at migrated place (Siblings) at place of migration, Inability to meet
basic needs with existing income, Attraction of the rural youths towards urban area, No quality and
optional higher education facilities in village or nearby village. The discovery of oil in Gulf countries
and the subsequent oil boom in 1970s generated a huge wave of migration from konkan region. The
Gulf migration provided a new lease of life for the otherwise poor employment situation in the state. As
a result of migration, konkan region has witnessed a series of diverse economic and social changes
including among others, a Gulf depended economy. The circular nature of the Gulf migrants has
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significantly influenced the class structure, social hierarchy, worship patterns, family structure and
above all religion and religiosity in konkan.

Marriage without meaningful approval is very common in India, The marriage programs have rarely
addressed and research on the practice and its consequences for married life is limited. This study
explores how the intensity of willingness of both the parties in marriage decisions affects married life,
specifically, agency, gender attitudes, spousal communication and marital violence outcomes etc.

RESEARCH METHODOLOGY

The present paper is based on primary and secondary data. Primary data was collected through
questionnaire field visit and observation. Secondary data was collected through census handbook,
district gazetteer, publishe and unpublished books, articles, tourism magazines, newspapers etc. A
schedule was designed for data collection keeping in view the objectives of study. The data were
collected through personal interview method.

RESULT AND DISCUSSION

Population of Children with age of 0-6 is 1044 which is 8.55 % of total population of Murud Janjira
(MCI). In Murud Janjira Municipal Council, Female Sex Ratio is of 1039 against state average of 929.
Moreover Child Sex Ratio in Murud Janjira is around 955 compared to Maharashtra state average of
894. Literacy rate of Murud Janjira city is 91.56 % higher than state average of 82.34 %. In Murud
Janjira, Male literacy is around 94.89 % while female literacy rate is 88.38 %. Thou male literacy rate
is high but they are not highly qualified where as female literacy rate is low but they are mostly post
graduate.

As soon as the XII examination results are out the ITI teacher contact the students and counseling is
done to join ITI. Parents know that no quality and optional higher education facilities in village or nearby
village and Parents Inability to meet basic needs with existing income, they forcibly allow boys to join
ITI irrespective of their opinion. Even thou Attraction of the rural youths towards urban area they join
ITI. As a result maximum students join ITT and their college education is discontinued. This is the first

step of the Psydocycle.
Table 1: Factors responsible for migration
No of Respondents (N=300)
Sr.No. Reasons
Frequency Percentage
1 No optional hlgher.educatlon facilities in 264 28
village or nearby village
) Attraction of the rural youths towards urban 271 90.6
area
3 Unavzjulablhty of employment opportunities in 787 95.6
the Village
4 1nab1hty to meet basic needs with existing 196 65.3
income
Small and fragmented land holding 164 54.6
Health issues 097 323
Job opportunities by friends & relatives at
7 migrated place (Siblings) at place of migration 284 94.6

Factors responsible for the migration was given in table 3 It was found from Table 3 that nearly 287
(95.6 per cent) of respondent reported ‘unavailability of employment opportunities in the village, forces
rural people to migrate ‘as the major reason for migration. Along with that 284 (94.6 per cent) of
respondent reported ‘Job opportunities by friends& relatives at migrated place (Siblings) at place of
migration’ as one of the reasons leading to migration of rural population. About 196 (65.3 per cent)
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reported ‘inability to meet basic needs with existing income as one of the reasons leading to migration
of rural population. Further attraction of the rural youths towards urban area’ was the reason for
migration as perceived by 90.6 per cent of the respondent. This was followed by 88 per cent of the ‘No
optional higher education facilities in village or nearby village, 32.3 per cent expressed health issues
being the reason for migration.

Table 2: General information of respondents

Sr. No. Family members at native Place Category of respondents
Migrant Non- migrant
1 Male 28 72
2 Female 73 53
3 Earners 45 31
4 Non-earners 58 57

Table 3: Educational information of respondents

Category of respondents ( N-300)
Sr. Migrant Non- migrant
No. Gender .~ _
ITI Graduate Post ITI Graduate Post
Graduate graduate
Male 240 25 08 45 25 02
2 Female 07 175 57 08 145 17
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